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Founded in 1966 by Pierre Bellon
in Marseilles, France, Sodexo is the world
leader in Quality of Life Services.
Through our 425,000 employees who
serve some 75 million consumers worldwide
every day, we focus on making a difference
in the lives we touch. Whether through
our On-site Services, Benefits and Rewards
Services, or Personal and Home Services,
we work with our clients in 80 countries
to help them improve their performance
and foster quality of life in the communities
where they operate.

€20.2 bn

in consolidated
revenues with
an organic growth
of 2.5%

€1,203 M

in operating
income before
exceptional costs

€637 M
in Group
net income

€2.40

in dividend
per share
up 9.1%(1)

(1) Subject to approval at the Annual Shareholders’ Meeting of January 24, 2017.
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— WE ARE A COMPANY
THAT BELIEVES
PEOPLE’S WELL-BEING
IS A KEY DRIVER
OF PERFORMANCE.”

MESSAGE FROM
SOPHIE BELLON,
CHAIRWOMAN
OF THE BOARD
OF DIRECTORS
OF SODEXO
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“Every day Sodexo’s site managers and others
in the field work closely with our clients, always
serving our consumers attentively, creatively
and in a spirit of innovation. These are the people
– all 425,000 of them – who are Sodexo. A smile,
a caring look, a comforting gesture, an encouraging
word – all these little acts of kindness, day after day,
are the essence of our service offering and of our
mission to improve quality of life. Our colleagues are
the face of Sodexo. Our competitive advantage is
rooted in the wealth of talent, cultures and experience
of our teams.
From corporate offices in world capitals to oil platforms
in the North Sea, from mining operations in the desert
to hospitals in Southeast Asia, from university
campuses in the United States to grammar schools in
London, we partner with our clients to meet strategic
challenges: we help them open new markets, boost
competitiveness and recruit new employees.
Since the company began 50 years ago, we have been
driven by the belief that our success must constantly
be measured against our contribution to economic,
social and environmental progress. For the twelfth year
in a row, we are proud to rank number 1 on the Dow
Jones Sustainability Index.”

INTERVIEW WITH
MICHEL LANDEL,
CHIEF EXECUTIVE
OFFICER OF SODEXO

increased by 32.4%
compared with a decrease
of 4.6% for the CAC 40
index.

How would you sum
up Sodexo’s results
in 2016?
In a volatile and uncertain
economic environment,
revenues rose to
€20.2 billion with
an organic growth of
2.5%. Since March 2016,
Sodexo is part of the CAC
40 index, confirming
our Group’s solid and
consistent performance.
During the last fiscal
year, Sodexo’s share price

How does Sodexo adapt
to today’s globalized
markets?
Since September 2015
we are gradually
changing from
a country-based
organization to an
organization structured
around global client
segments. This
client-segment approach
allows us to leverage
more effectively the deep
understanding we have
of our clients’ and

consumers’ needs.
It enables us to better
pool and optimize
our expertise and
investments, as well
as create greater value
for both our clients
and our consumers by
providing them with
the best of Sodexo around
the globe. In the end,
it will strengthen our
competitiveness.
What new trends
are impacting your
business?
Digitization is
transforming how people
experience quality of life.
Consumers are already
accustomed to using
on-demand, personalized
services, with a constant
stream of information
and service comparisons
in real time. Consumers
are setting new standards
of service for us to follow.
Sodexo is tapping into
digital technology
to get even closer to our
consumers, as we
continue to refine our
services to best meet
their needs.

— WE HAVE STRONG
GROWTH MOMENTUM
AND ARE FOCUSED
ON MEETING THE
EVER-CHANGING NEEDS
OF OUR CONSUMERS.”
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WHO
ARE WE?

No. 1

private French
employer
in the world
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425,000
employees
worldwide

80

countries

Our mission is improve the quality of life of Sodexo
employees and all those we serve, and contribute
to the economic, social and environmental
development of the communities, regions and
countries in which we operate. We work to improve
the well-being of people across the globe through
our unique range of expert services and the talent
of our teams. As one of the world’s largest employers
and a company of “people at the service of other
people,” we are committed to being an employer
of choice – providing jobs for our people, as well as
training and opportunities for internal promotion
to help our employees move up the career ladder.
At Sodexo, we are a community of consumers,
clients, employees and shareholders. Providing
innovative responses to ease daily life or designing
customized tools to recognize hard work and
accomplishments are our way to improve individuals’
quality of life. From food services to preventive
maintenance; from meal vouchers to incentive
and recognition programs, our services open the
doors to healthier lifestyles, a more satisfying
work-life balance and an improved standard of living.

FIFTY YEARS
AND FOCUSED ON
THE FUTURE
We are proud of our
rich 50-year history
that has made us the
world leader in Quality
of Life Services. We are
resolutely focused on
finding new ways to
improve well-being
and driving progress
for the 75 million
consumers we serve
worldwide every day.

SODEXO IS
THE WORLD LEADER
IN QUALITY OF
LIFE SERVICES.
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75 million
consumers
worldwide

More than 100
professions providing
Quality of Life Services

93.1%

client retention
rate

WHAT
DO WE
OFFER?
Our diverse, talented workforce allows us to offer
Quality of Life Services drawing on more than
100 professions. At Sodexo, we understand that
quality of life has many dimensions, and we work
in a wide range of areas. We are the only company
in the world that can offer our clients On-site Services,
Benefits and Rewards Services, and Personal and
Home Services.
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INTEGRATED
SERVICES
FOR PEOPLE
AND INSTITUTIONS
WORLDWIDE.

ON-SITE SERVICES
29% of 2016 revenue generated
through facilities management services
Corporate Services, Remote Sites,
Defense, Justice Services, Sports and Leisure,
Health Care, Seniors, Education.

BENEFITS AND
REWARDS SERVICES
€16.3 billion in issue volume

Employee Benefits, Incentive
and Recognition Programs,
Employee mobility and expense management,
Public Benefits, Gift Boxes and Cards.

PERSONAL
AND HOME SERVICES

Child Care, Concierge Services,
Home Care.
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QUALITY OF LIFE SERVICES
Sodexo helps drive better performance for clients by improving quality
of life across six clearly identified dimensions on which our services
can have a real and measurable impact.
— EASE and EFFICIENCY.
—H
 EALTH and WELL-BEING.
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—R
 ECOGNITION.
—P
 HYSICAL ENVIRONMENT.

— SOCIAL INTERACTION.
— PERSONAL GROWTH.
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WHAT
IS OUR
STRATEGY?
Sodexo is and will remain
a services company.
Sodexo is and will remain
an independent company.”
Sophie Bellon
Chairwoman of the Board of Directors
of Sodexo
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FOCUSING ON
CLIENTS AND
CONSUMERS
We strive to reach the
highest level of client
satisfaction across
all sectors of activity.
Sodexo has become
the brand of choice for
the millions of loyal
consumers who rely on
our services worldwide
every day. By maintaining
a close relationship with
clients and consumers,
we are able to understand
their needs better and
develop new solutions
for the future.

DEVELOPING
WORLDWIDE

REMAINING
INDEPENDENT

Today, Sodexo operates
in 80 countries and
is the leader in emerging
economies. We are
constantly on the lookout
for new sources of growth
– expanding our portfolio
of services and solutions
worldwide. Companies
are choosing to outsource
more than ever before.
Rising to the challenge,
Sodexo has progressively
expanded its offering
to clients worldwide,
improving quality of life
of consumers through
technical excellence.

Sodexo is and will
remain an independent
services company and
independence is one
of our founding principles.
It allows us to maintain
our values, focus on
a long-term strategy,
ensure continuity in
management and sustain
business growth. We also
believe independence
is crucial in our
relationships with all
stakeholders, including
our clients, suppliers
and financing partners.

OUR STRATEGY
IS BASED ON
THREE KEY PILLARS.
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WHAT
DRIVES US?
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OUR SERVICE
SPIRIT, OUR TEAM
SPIRIT AND OUR
SPIRIT OF PROGRESS.
Our Service Spirit is at the center of everything
we do for our clients and consumers. To serve them
well, we must demonstrate that we are attentive
and responsive. That means taking pride in our work
and staying one step ahead by anticipating their
needs. Our managers in the field are true entrepreneurs
who collaborate with their clients and are empowered
to make decisions that will have an impact.
Our Team Spirit is embodied throughout our
operations, in our administrative offices and our
management committees. By pooling skills and
knowledge, our team members help ensure Sodexo’s
success. We believe that teamwork depends on
listening, transparency, respect for others, diversity,
solidarity in implementing major decisions, respect
for rules and mutual support.
Our Spirit of Progress is manifested through our
determination, but also the firm belief that one can
always improve on the present situation; acceptance
of evaluation and comparison of one’s performance,
with one’s colleagues in the company or with one’s
competitors; self-assessment, because understanding
one’s successes as well as one’s failures is
fundamental to continuous improvement; a balance
between ambition and humility; and optimism,
the belief that for every problem there is a solution,
an innovation or some way to progress.

95%

of our employees work
in daily contact with our
clients and consumers,
personifying our values.
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WHAT
ARE OUR
COMMITMENTS?

AS AN EMPLOYER
Sodexo employees are
the first to benefit from
its mission to improve
quality of life. Attentive
to their working
conditions, the company
is committed to ensuring
employee safety,
encouraging constructive
social dialogue, promoting
diversity and inclusion
and respecting human
rights in all countries
where it operates.

14

PROMOTING
NUTRITION, HEALTH
AND WELLNESS
Nutrition education,
a balanced diet, health
and well-being are the
foundation of Sodexo’s
offer. Sodexo has made
many commitments
in this area, from the
composition of products
provided by our suppliers
to heightening consumer
awareness.

SUPPORTING LOCAL
COMMUNITIES

PROTECTING
THE ENVIRONMENT

Supporting the economic
and social development
of communities, regions
or countries is part
of Sodexo’s mission.
Wherever it operates,
the Group strives to have
a positive impact on local
communities.

Wherever it operates,
Sodexo promotes
sustainable procurement
practices, encourages
reduction of water and
energy consumption
and fights against waste.

CORPORATE
RESPONSIBILITY
IS CENTRAL
TO OUR MISSION.
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WHAT
ARE WE
STRIVING FOR
TOMORROW?

4% to 7%

Our objective for
annual revenue growth
(excluding currency
effects)
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8% to 10%

Our objective for annual
growth in operating
profit(excluding currency
effects)

Become one of the most admired employers
by our own employees. Our 2016 Engagement survey
yielded a record-high number of participants with
a 68% overall engagement rate, an increase of 9% since
2014 and 20% since 2008. This key performance
indicator guides us as we seek to become one of the
world’s most admired companies.
Preserve the Group’s financial independence.
Financial independence is a fundamental principle,
because it enables the Group to hold firm to its values,
pursue a long-term strategic vision, ensure management
continuity and guarantee the business’ lasting success.
Accelerate our revenue and operating profit growth.
In the short-term, the global economic environment
remains volatile, particularly for the oil and mining
sectors, and at the same time Europe is seeing only
modest growth. In this context, we remain fully mobilized
in accelerating our revenue and operating profit growth.
Thus, for Fiscal Year 2017 we have an objective of
organic revenue growth of around 3% and an increase
in operating profit between 8% and 9% (excluding
currency effects and exceptional expenses related to
the Adaptation and simplification program).
Continue to advocate a business model that puts
human beings and quality of life at the center
of progress. Moving forward, we are confident in
our ability to constantly innovate while staying true
to our mission and values to contribute to building
a better world.

All Sodexo teams
around the world
remain fully
mobilized in
accelerating our
revenue and
operating profit
growth.”
Michel Landel,
Chief Executive Officer
of Sodexo

TO BECOME
A PARTNER OF
CHOICE FOR PEOPLE
AND INSTITUTIONS
WORLDWIDE.
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