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This Document de Reference (registration document) was filed with the Autorité des marchés financiers on November
24, 2006, in accordance with Article 212-13 of its general Regulations. It may be used in support of a market
transaction if supplemented by an information notice approved by the AMF.

AUTORITE
DES MARCHES FINANCIERS

AIXIF

Management report, consolidated Group financial statements and Statutory Auditors’ reports for the years ended
August 31, 2004 and 2005

The following information is included by reference in the present reference document:

= Group management report, Group consolidated financial statements and Statutory Auditors’ report on the
consolidated financial statements for the year ended August 31, 2005 as presented on pages 93-144 of the reference
document filed with the Autorité des marchés financiers (French financial markets authority) on December 12, 2005
under number D.05-1370;

= Group management report, Group consolidated financial statements and Statutory Auditors’ report on the
consolidated financial statements for the year ended August 31, 2004 as presented on pages 90-147 of the reference
document filed with the Autorité des marchés financiers (French financial markets authority) on November 25, 2004
under number D.04-1542.

The information included in these two reference documents, other than that listed above, if necessary,
is replaced and/or updated by the information included in the present reference document.

Copies of this document are available on Sodexho Alliance’s website, www.Sodexho.com
or on the website of the Autorite des marches financiers, www.amf-france.org.
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To become the premier global outsourcing
expert in Quality of Life services

Worldwide Leader
Food and Facilities Management services

No.1 worldwide
Healthcare
Seniors
Education

No. 2 worldwide
Business and Industry
Remote Sites

No. 2 worldwide
Service Vouchers and Cards

Businesses
Public Authorities
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Ambition 2015:

a new impetus for the Group

To become the premier global outsourcing expert in Quality of Life services,
Sodexho launched “Ambition 2015” to mobilize the entire Group around a clear strategy.

Reinforce Sodexho’s global leadership
position in Foodservices

With 40 years of experience and recognized expertise
in every area of its original Foodservices business —
including a focus on balanced nutrition, food safety
and supply chain management — Sodexho possesses
all the strengths in a market in which only 45 percent
of services are outsourced today.

Accelerate Sodexho’s development
in Facilities Management services

At the core of Sodexho’s strategy, Facilities
Management services’ growth potential is two
and a half times that of Foodservices.

The Group has long been a major player in Facilities
Management, offering a wide range of services through
a structure organized according to client segment.
This pioneering positioning, bolstered

by the credibility earned with Foodservices clients,
has enabled Sodexho to demonstrate its expertise

and realize 18 percent of its revenues in this sector

in Fiscal 2006.

To allow clients to focus on their core business,
Sodexho now offers Integrated Facilities Management
(IFM), combining Foodservices with Facilities
Management.

These offers create sustainable value for clients,
providing them with greater economic efficiency,

the advantages of guaranteed expertise and certified
quality, while at the same time improving the Quality
of Daily Life for customers. IFM is helping Sodexho to
reinforce its leadership position throughout the world.

Become the global leader
in Service Vouchers and Cards

In just 15 years, Sodexho has become No. 2 worldwide
in the service vouchers and card industry. In a
constantly changing market, Sodexho relies on three
key assets: its capability for innovation, responsiveness
and optimized synergies with other Group entities.

The development
of Facilities Management services

1967 CNES (National Center for Space Studies),
Kourou, French Guyana.
1974 Entry into Remote Sites activity
1980-90 Global Hospitality Offer in Healthcare
in the United States and France
Development of Facilities Management
in Education and Defense

1990-...

Today, Facilities Management accounts
for 18 percent of Group revenue.

Sodexho’s offer

Integrated Facilities Management (IFM) Service
Vouchers
and Cards

IFM by Sodexho is a solution integrating
Food and Facilities Management services
(Soft and hard services)
: : TECHNICAL .
FOODSERVICES : SOFT SERVICES " MAINTENANCE* °
Reception, Help - Plumbing . Restaurant Pass
Desk : HVAC Mobility Pass
Staffrestaurant @ General services : Energy management : Gift Pass
Catering - Cleaning, Laundry : Maintenance Leisure Pass

Executive Dining Groundskeeping and repair Book Card

Training Pass

Vending * Waste management : Project Management :

(*) Hard services

A significant growth potential

Estimated total market

IFM
650 L Service
billion euro Vouchers
. . . and Cards
: Technical :
Foodservices : Softservices : maintenance* : 60 billion
250 i 200 200 i eure
billioneuro :  billion euro billioneuro :

(*) Hard services.
Source: Sodexho.
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Sharing

the same vision worldwide

A leader in its markets, Sodexho is now recognized worldwide for its
organizational efficiency and the quality of its services. In 80 countries
covering 80 percent of the world’s population, its 332,000 employees direct
their cultural diversity and expertise towards a common vision: “To become
the premier global outsourcing expert in Quality of Life services.”

On every continent

Sodexho operates in 80 countries

with 332,000 employees

representing more than 130 nationalities,
serving more than 40 million customers.

With a shared vision and common values, the men and women
of Sodexho are its most valued asset.

The diversity in background, culture and expertise of its people,
reflecting the diversity of clients and customers,
is both a source of progress and growth for the Group.
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FINANCIAL HIGHLIGHTS
2005-2006

12.8 billion euro in revenues
332,000 employees

at 28,300 sites present

in 80 host countries

Consolidated revenues

EUR millions USD millions*
2001-2002 12,612 11,488
2002-2003 11,687 12,490
2003-2004 11,494 13,855
2004-2005 11,693 14,880
2005-2006 12,798 15,676

(*) Calculated at the average exchange rate for each year; for Fiscal 2006
1euro=1.225U.S. dollars.

Revenues for Fiscal 2006 totalled 12.8 billion euro,

up 9.4% from the prior year. Organic growth was 6.4%.

The acceleration of growth comes mainly from the
development of the Healthcare and Seniors segments
(+8.1%), the improvement in Business and Industry
(+6.4%), and strong growth in Service Vouchers

and Cards (+15.9%).

Revenues by region

North America 43%
Continental Europe 34%
United Kingdom and Ireland 11%
Africa, Asia and Pacific Rim 7%
Latin America 5%

Revenues by activity

Food and Facilities Management services 97%
= Business and Industry 37%
= Defense 3%
= Correctional Services 2%
= Healthcare 19%
= Seniors 6%
= Education 24%
= Remote Sites 6%
Service Vouchers and Cards 3%

The Service Vouchers and Cards activity represented
3% of consolidated revenues. Issue volume

(the aggregate face value of the vouchers)

totalled 6.3 billion euro.

Number of employees

2001-2002 315,141
2002-2003 308,385
2003-2004 312,975
2004-2005 324,446
2005-2006 332,096

Number of operating sites

2001-2002 24,681
2002-2003 23,873
2003-2004 24,866
2004-2005 26,634
2005-2006 28,234

Employees by region

North America 37% 121,981 employees
Continental Europe 27% 89,374 employees
United Kingdom and Ireland 12% 39,079 employees
Africa, Asia and Pacific Rim 12% 41,592 employees

Latin America 12% 40,070 employees
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Employees by activity

Food and Facilities Management services 99%
= Business and Industry 41%
= Defense 4%
= Correctional Services 1%
= Healthcare 14%
= Seniors 3%
= Education 26%
= Remote Sites 8%
= Shared Structures 2%
Service Vouchers and Cards 1%

In accordance with European legislation,

the consolidated accounts for Fiscal 2006 have been
prepared on the basis of IFRS (International
Financial Reporting Standards). Only Fiscal 2005
accounts have been restated for comparison.

Operating profit
EUR millions USD millions*
2004-2005 450 573
2005-2006 605 741

(*) Calculated at the average exchange rate for each year; for Fiscal 2006
1euro=1.225U.S. dollars.

Operating profit for 2005-2006 totalled

605 million euro, including:

= A gain of 21 million euro on the sale of Spirit Cruises,
a U.S. based harbor and river cruise business.

= A favorable impact of 7 million euro
on the resolution of the U.S. litigation, for which
62 million euro had been provided in Fiscal 2005.

Group net income

EUR millions USD millions*
2004-2005 212 270
2005-2006 323 395

(*) Calculated at the average exchange rate for each year; for Fiscal 2006
1euro=1.225U.S dollars.

Group net income was 323 million euro, an increase
of 51.8% over prior year, or 47.3% at constant
exchange rates.

Dividends paid

EUR millions USD millions*
2004-2005 119 145
2005-2006** sl 194

(*) Calculated at the closing exchange rate for each year; for Fiscal 2006
1 euro=1.285U.S. dollars.

(**) Subject to approval by the Annual Meeting of the Shareholders
onJanuary 30, 2007.

The Board of Directors will recommend
to the shareholders a dividend per share of 0.95 euro,
an increase of 27% over the prior year.

Net cash flow provided by operating activities
EUR millions USD millions*

2004-2005 677 862

2005-2006 488 598

(*) Calculated at the average exchange rate for each year; for Fiscal 2006
1euro=1.225U.S.dollars.

In Fiscal 2006 operating cash flow totalled 488
million euros including payments related to the
resolution of the U.S. litigation.

Net debt as a percentage of shareholders’ equity
(Including minority interests)

2004-2005
2005-2006

33%
21%

Net debt* was 451 million euro as of August 31, 2006,
a decrease of 234 million euro from prior year.

(*) Debt net of cash and financial assets related to the Service Vouchers
and Cards activity less overdrafts.

Earnings per share (in euro)
2004-2005
2005-2006

1.36
2.07

Earnings per share increased in Fiscal 2006 by 51.7%
and at constant exchange rates by 47.2%.
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MESSAGE OF MICHEL LANDEL,
CHIEF EXECUTIVE OFFICER

“To become the premier global outsourcing expert in Quality of Life services.”

In 40 years, Sodexho has become a global leader in
its business sector, with operations in 80 countries.
Numerous challenges and opportunities marked the
path of this wonderful entrepreneurial adventure.

On September 1, 2005, Pierre Bellon, our founder

and Chairman, entrusted to me the mission of leading
Sodexho forward, with the support of a strengthened
management team.

In a constantly changing world, Sodexho

must continue to adapt to the conditions of its
environment. This is fully integrated within
“Ambition 2015”, the blueprint which sets out the
means by which we will become, in 10 years, the
premier global outsourcing expert in Quality of Life
services.

To reach this goal our strategy is clear: we will
maintain our global leadership in Foodservices,
accelerate our development in Facilities Management
and become the leader in Service Vouchers

and Cards.

Our ambition to double our revenue by 2015,

is ours to achieve. The acceleration in growth,

as seen in the good results for Fiscal 2006,
demonstrates that we are on track to attain

our medium term objective of average annual revenue
growth of 7%.

I would like to take this opportunity to again
recognize and thank all Sodexho employees
around the world, each of whom has contributed
to the achievement of this encouraging Fiscal 2006
performance.

To sustain these efforts over the long-term, our teams

today are fully mobilized around the five strategic

imperatives we have defined:

= accelerate profitable organic growth, through
winning new clients, improved client retention
and by increasing sales on existing sites;

= improve operating profits, margins and cash flow;

= ensure compliance through reinforced standards,
business rigor and best practices;

= live our values, continuing to be recognized
as a responsible corporate citizen;

= create a competitive advantage through our people.

On this last point, it has always been my conviction
that the 332,000 people of Sodexho are our company’s
most valued resource. Motivated by shared values
and a common mission that guides their daily actions
in delivering services, every day, to more than

40 million customers, it is our employees who allow
us to differentiate ourselves. Through their
commitment and dedication, we will maintain

our leadership position and it is why one of

our priorities is improving our ability to attract, train,
develop and retain the best talent.

Creating a competitive advantage through our people
also means that Sodexho must increasingly reflect,

at all levels, the diversity of cultures in which

we work — from more than 130 countries from around
the world. In acting to foster diversity, inclusion

and equal opportunity to make Sodexho the mirror of
its clients and customers, we are developing a unique
competitive advantage that will help us both to grow
and to establish ourselves as a benchmark employer.
To support this worldwide initiative and clearly
signal its importance, | have created the position of
Group Chief Diversity Officer, reporting directly to me.

Continuously adapting to meet our clients’ needs,
challenging ourselves constantly in seeking new
ways to improve, taking advantage of the strengths
that allow us to differentiate ourselves in an
extremely competitive environment, sharing a clear
vision of where we want to go and how we will get
there — these are the strengths that will enable
Sodexho to become the world’s leading outsourcing
expert in Quality of Life services, ever stronger and
more attractive... while continuing to make every

day a better day.
/]
[ b
—

Michel Landel
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EXECUTIVE COMMITTEE

AS OF SEPTEMBER 1, 2006

Led by Michel Landel, the Executive Committee plays a leading role in sharing

the corporate vision, defining strategy, overseeing implementation and monitoring
operational performance. The Committee defines the structures necessary

for good governance practices and ensures that each senior manager has a clearly
designated successor. The members of the Executive Committee are also “ambassadors”
of the corporate brand and participate in promoting it worldwide.

Michel Landel

Chief Executive Officer, Sodexho Alliance
President, Executive Committee
President, Sodexho STOP Hunger Association

Elisabeth Carpentier

Group Executive Vice President, Human Resources

Pierre Henry

Group Chief Operating Officer
Chief Executive Officer, Service Vouchers and Cards

Sian Herbert-Jones
Group Chief Financial Officer

Vincent Hillenmeyer

Group Executive Vice President, Strategic Planning

Philip Jansen

Group Chief Operating Officer
Chief Executive, United Kingdom and Ireland,
Food and Facilities Management services

Nicolas Japy

Group Chief Operating Officer

Chief Executive Officer,

Universal Sodexho Remote Sites

Chief Executive Officer, Asia/Australia,
Food and Facilities Management services

Richard Macedonia
Group Chief Operating Officer

Chief Executive Officer, North America,
Food and Facilities Management services
Jacques Pétry

Group Chief Operating Officer

Chief Executive Officer, Continental Europe
and South America,

Food and Facilities Management services
Clodine Pincemin

Group Executive Vice President,
Communications and Sustainable Development

Damien Verdier

Group Executive Vice President, Marketing

The Executive Committee relies on an Operating Committee comprising the main activity, area and country managers.
This Committee transforms strategic decisions into action plans and mobilizes the teams necessary for deployment.

Each member also has a mission to share information, transfer best practices and strengthen adherence to the

Group’s values.
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Actin

togethergor the future

Our philosophy, values and ethical principles guide the actions of every
employee in the Group. As a corporate citizen and part of a community
with its clients, customers, employees, suppliers, shareholders and host
countries, the Sodexho commitment to improvement is best expressed
as “making every day a better day”.

A COMMUNITY OF PROGRESS
AT THE SERVICE OF ALL

Sodexho lives by its philosophy, its core values and its ethical principles. Every employee
in the Group is expected to share these values and principles, which reflect our commitments
and guide us in the daily performance of our work.

Our philosophy Our mission

focuses and drives us toward our objectives. Toimprove the Quality of Daily Life.

Who we are Our vision
To become the premier global outsourcing expert

Our company is the community of our clients, . . . )
pany Y in Quality of Life services.

customers, employees and shareholders. Our purpose
is to exceed their expectations. our objectives
Our bl_JSiﬂESS strategy: = Be recognized by our clients as the benchmark
organic growth for the services that we provide.
= Be the market leader in each of the segments
where we provide and develop our Foodservices.
= Grow our Facilities Management services faster.
= Have “desired company” status for the Group
and its professions.
= Attract and retain talent.
= Build worldwide awareness of the Sodexho brand.

We continue to focus on achieving organic growth
in earnings and revenues, while contributing

to the economic development of countries in which
we operate.
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Our core values

They are the bedrock of our history
and sustain our progress.

Service spirit

= Clients and customers are the center of everything
we do.

= In order to serve them well, on a daily basis,
at all levels, we have to demonstrate our ability
to listen, our capacity to anticipate
their expectations, our sense of conviviality,
our responsiveness to their needs and
our pride in satisfying them.

= Sodexho has become a large, worldwide company,
but we still remain a local company in which
each manager in the field is a true entrepreneur,
close to their clients and empowered
in their decision-making.

Team spirit

= It is an absolute need in all of our operations,
our business units and administrative offices,
as well as in our management committees.

= Each person’s skills combine with other team
members’ knowledge to help ensure Sodexho’s
success. Teamwork depends on the following:
listening, transparency, respect for others,
diversity, solidarity in implementing major
decisions, respect for rules, and mutual support,
particularly in difficult times.

Spirit of progress

We demonstrate the spirit of progress through:

= our will, but also the firm belief that one can always
improve on the present situation,

= acceptance of the evaluation of our performance,
which compares us to our colleagues in the
company, or with competitors,

= rejection of fatalism and false alibis for avoiding
change,

= self-evaluation, because understanding one’s
successes as well as one’s failures is fundamental
to continuous improvement,

= a balance between ambition and humility,

= optimism, the belief that for every problem there
is a solution, an innovation, or some way to
progress.

Our ethical principles

They guide us in all of our day-to-day
activities.

Trust

A foundation of loyalty between Sodexho

and its clients, employees, and shareholders,

based on honest open relations. Trust is one

of the cornerstones of operations in our organization.

Respect for people

Humanity is at the heart of our business.
Sodexho is committed to providing equal
opportunities regardless of race, origin, age,
gender, beliefs, religion, or lifestyle choices.
“Improving Quality of Life” means treating each
person with respect, dignity and consideration.

Transparency

This is one of Sodexho’s major principles,
and is a constant with all stakeholders:
clients and customers, employees and shareholders.

Business integrity

We do not tolerate any practice that is not born

of honesty, integrity and fairness, anywhere

in the world where we do business.

We clearly communicate our position on this issue to
our clients, suppliers, and employees, and expect
them to share our rejection of corrupt and unfair
practices.

10
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A CORPORATE CITIZEN
CREATING SUSTAINABLE VALUE

Ensuring a better Quality of Life for everyone now and for generations to come.

An approach integrated into our strategy

“Improving the Quality of Daily Life” expresses
Sodexho’s twofold commitment to make life more
pleasant for everyone it serves each day as well

as to ensure a better future for generations to come.

As a corporate citizen, Sodexho integrates social
and environmental criteria into its policies

and programs. Since 2003, its commitments

and sustainable development strategy are set forth
in a charter of ethical principles, signed by the
company’s management. In keeping with this
approach, the Group takes its actions to the field

by adapting them to the specific cultural, economic,
environmental and social features of the countries
in which it operates.

A determination to improve

Sodexho creates a community of progress
with its clients, customers, employees, suppliers,
shareholders and host countries. Its ambition is
to structure a progress-driven approach and measure
achievements to make every day a better day.
The action plans target three objectives:
= build a network of coordinators throughout
the Group,
= develop our commitments and indicators,
= introduce common tools.

In 2006, Sodexho implemented a management
tool to track its corporate citizenship progress.

In 2006, Sodexho published its first
Sustainable Development report,
available at www.sodexho.com

The Group’s commitments

Global Sullivan Principles

In 2002, Sodexho endorsed the Global Sullivan
Principles, adopted by a community of companies

of all sizes and in every sector that share the same
vision of law and justice. The Group is committed

to applying these principles as a responsible member
of society, regardless of the laws and customs

of the countries where it operates.

To find out more: www.thegsp.org

United Nations Global Compact

In 2003, Sodexho signed the Global Compact,
committing itself to compliance with the ten basic
principles of this initiative. In so doing, the Group
has acknowledged its responsibilities regarding
human rights, labor standards the environment
and the fight against corruption.

To find out more: www.unglobalcompact.org

Recognized corporate citizenship

Sodexho Alliance is listed in four indices specializing

in socially responsible investment:

= FTSE4Good: Sodexho Alliance was among the four
French companies included in the index since its creation
in 2001 (www.ftse4good.com).

= ASPI Eurozone: Sodexho Alliance joined the index in 2004
based on its ratings for sustainable development criteria
defined by the association Vigeo. According to Vigeo,
Sodexho has a comprehensive approach towards CSR
(Corporate Social Responsibility) issues. Its strongest areas
are business behavior and community involvement
(www.vigeo.fr).

= This year, Sodexho was again listed in the Dow Jones
Sustainability World Index and the Dow Jones STOXX
Sustainability Index (Europe) and classified as
“Supersector worldwide leader” in the “Travel and
Leisure” category (www.sustainability-indexes.com).
According to the SAM Group (DJSI rating agency):
“Sodexho has demonstrated an excellent overall
sustainability performance, which strongly relates to
the straightforward business philosophy and high
transparency of the company.”

= Global Outsourcing 100, established for the first time
by the International Association of Outsourcing
Professionals (IAOP), ranks Sodexho No. 2 worldwide
among the highest performing outsourcing companies
and among the top companies in every category
(www.outsourcingprofessional.org).

11
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Our sustainable development strategy is set forth in our ethical charter, presenting our objectives and commitments
we have made to our stakeholders.

Clients

OBJECTIVE: Create strong, long-term partnerships

COMMITMENT:
= Create value for clients over the long term, thereby forging strong partnerships

Customers

OBJECTIVE: Improve the Quality of Daily Life, safely

COMMITMENTS:

= Develop a portfolio of services that help to improve the Quality of Life for everyone
who has entrusted us with their well being

= Reduce food safety risks

= Inform future generations about the importance of eating correctly and educate them
regarding good practices

Employees

OBJECTIVE: Encourage a fulfilling professional life

COMMITMENTS:
= Provide employees with a powerful “social elevator”
= Promote and respect diversity

Suppliers

OBJECTIVE: Build balanced, long-term relationships

COMMITMENTS:
= Pursue a procurement policies that guarantees the quality of products
= Strongly encourage suppliers and subcontractors to respect our sustainable development values

Shareholders

OBJECTIVE: Ensure that all shareholders receive the same information at the same time

COMMITMENTS:
= Regularly provide all shareholders with the same simultaneous, accurate, clear, transparent information

Host countries

OBJECTIVE: Contribute to the economic and social development of the countries in which we operate

COMMITMENTS:

= Support the development of local economies by promoting local hiring, the purchase of local products
and, in the most disadvantaged countries, local initiatives to stimulate economic growth

= Fight hunger and malnutrition by expanding the STOP Hunger program

= Help protect the environment in our host countries

12
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CLIENTS
DEVELOPING CLIENT LOYALTY TO PROGRESS TOGETHER

Client retention is a key lever for the Group’s organic growth strategy. It involves forging
strong, lasting partnerships based on trust, and is nourished by dialogue and sharing.
This strategy relies on the Clients for Life® retention process.

A lever for internal growth

Client retention is one of the Group’s major levers
of internal growth. For this reason, Sodexho puts
clients at the core of its organization, decision-
making process and actions, and has made

client retention one of the Group’s foremost
improvement indicators.

A key method

This initiative relies on a methodology which
identifies the strengths and weaknesses of the
Group’s offers, introduces required actions, assesses
the results thereby building sustainable relationships
based on trust with each client. This approach has
been adopted throughout the Group, with retention
objectives for each entity.

Fully Engaged Teams

Sodexho’s operational managers are trained to
manage partnerships pro-actively and use long-term
planning tools. The wide-scale rollout of the client
retention process demands significant resources

to keep everyone in the organization and at every
level on track. Dedicated retention resources have
already been deployed within many countries

with more to follow.

United States

Sodexho retains 100% of its Federal Reserve Bank
accounts

A 25-year client of Sodexho, the Federal Reserve
Bank renewed its contract for 15 sites. Sodexho’s
success is based on its strong, long-term commitment
to deliver its clients’ expectations and develop lasting
relationships at the national as well as on the local
levels. It is also a testament to Sodexho’s efficient
organization and the expertise of its on-site teams.

2005-2006 Awards

Brazil: AVS Brasil Getoflex and Siemens
named Sodexho “Best Supplier” of the year.

Chile: Sodexho received recognition for its safety
performance from Anglo American.

United Kingdom: Marathon Oil Company awarded
Sodexho the “Marathon European Business Unit
prize” and named it “HSE Large Contractor

of the Year” for its achievements in Hygiene,
Security and Environment.

13




The same vision worldwide Together for the future Daily Life Governance and transparency Sodexho in the world

CUSTOMERS
BALANCE AND HEALTH

As a major player in Foodservices, and the world’s leading employer of dietitians,
Sodexho has made preventing obesity a priority. SmartFuel is one of the many actions

carried out by the Group to combat the problem, described by the World Health

Organization as a “pandemic”.

Australia — SmartFuel

A “Healthier Eating” option

The SmartFuel program is currently operating

at 70 Sodexho client companies and remote sites

in Australia, where it seeks to raise the awareness
of adults in the workplace about the benefits

of well-balanced eating. The menus include

a “Healthier Eating” option designed to meet
customers’ daily nutritional needs. A nutritionist
has joined the Sodexho team to develop and support
the program using specific SmartFuel criteria.

All recipes are nutritionally analyzed and nutrition
panels are provided with the recipes.

...In partnership with the Australia
National Heart Foundation

Recipes and menus are approved and audited

by the National Heart Foundation Tick, a leading
public health program established in 1989 to identify
healthier food choices and industry best practices.

In recognition of its food safety policy and corporate
social responsibility strategy, Sodexho became a trial
partner for introducing the Tick in the Foodservices
industry. Tick-approved recipes are tested and approved
independently on the basis of strict nutrition criteria
and routinely audited. The partnership with the Tick
ensures customers that meals carrying the SmartFuel
label are beneficial for their health.

2005-2006 Awards

Peru: Sodexho was named “Peruvian Company

of the Year 2005” in the “Services” category and
received the “Quality Management Committee” prize
from the National Industry Society for its ISO 9001,
ISO 14001 and OSHAS 18001 certifications.

United Kingdom

= Sodexho received the “Big Tick Standard”
at the 2006 Business in the Community Award for
Excellence for its “Health Matters Program”
benefiting 400 schoolchildren in Scotland.
The prize is recognized as the leading award
in the field of corporate citizenship.

« Sodexho is listed in the “Sunday Times TOP 100
Companies that Count” supplement following the
publication of the 2005 Corporate Responsibility

Index results by Business in the Community (BITC).

United States

= Sodexho received “Best Concept in 2006” awards
by Food Management Magazine for five programs
benefiting seniors, employees and students.

— “Best Management Company Concept” for Sodexho,
Inc.’s Piccolo Bistro in Gaithersburg, Maryland, the
first restaurant designed for easy access by seniors.
— “Best Renovation” for the Student Dining
Marketplace at Rowan University in Glassboro,

New Jersey, with an ultra-contemporary décor suited
to young customers.

— “Best New Facility” for the Segundo Dining

Room at the University of California at Davis,

for its cuisine-on-show and service quality.

— “Best Menu” for the Vegetarian Lunch Line

at Grady High School in Atlanta, Georgia.

— “Best Special Event” for the BASF Innovation
Luncheon in Durham, North Carolina,

highlighting the role of biotechnology

in improving food products.

= Sodexho was the recipient of the “2006 Food Safety
Leadership Award” from NSF International
for its efforts to improve its HACCP (Hazard
Analysis and Critical Control Point) system.
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EMPLOYEES
PROVIDING THE MEANS FOR PROFESSIONAL DEVELOPMENT
AND PROMOTING DIVERSITY

The key to Sodexho’s success lies in the motivation, expertise and diversity of its employees.
Sodexho seeks talented recruits throughout the world and offers training and career
enhancement to retain them. Through its commitment to promoting equal opportunity

and diversity, Sodexho is enriched by these differences.

United States

Marc Nakamoto,
Regional Director Operations Support,
Campus Services.

From Hawaii to California

Marc began his career with Sodexho thirteen years
ago in Hawaii as a server at Waikele Golf Course

in Oahu. He moved rapidly into a management
position and then joined the Campus Services
Division. Marc gained experience at the University
of Hawaii in both concessions and catering, and then
seized an opportunity to relocate to California,

first as Catering Director and then Operations
Director at the University of San Francisco. Marc was
promoted to Regional Director for Operations Support
two years ago where he works on strategic planning.

A rich blend of cultures

Born and raised in Hawaii, where cultures such as
Japanese, Chinese and Filipino, blend together well,
Marc grew up experiencing the rich traditions and
customs of each. According to Marc, older neighbors
and friends are called “uncles” and “aunts” and
become part of an extended family. Based on this
experience and way of relating, as Marc moved into
the business world, he sought out those who were
older and more experienced for guidance and
support, an approach that became an imperative
for Marc when he arrived in California. His career
advancement has been helped by his adaptability
and the balance he has achieved between the need
to nurture relationships and the U.S. cultural norm
that requires him to focus on other areas.

The importance of mentoring

He emphasizes that it is through mentoring
relationships that he was able to gain this necessary
skill set. Among his mentors were Ralph Nakamoto®
(General Manager in Hawaii), Peter Loh

(District Manager), Javid Baig (Vice-President of
Sales), Kathleen Biagi and Kevin Gentry

(Human Resources Managers).

Today, Marc has a strong commitment to succession
planning and development and to mentoring new
recruits. He takes great pride in the number of
employees he has helped successfully transition
from the frontlines to management.

It is not surprising that Marc advises employees
starting out in the company to find a mentor to offer
guidance and never to stop learning and striving

to do better. As Marc says:

“If you spend time taking care
of business and the company,
it will take care of you...”

(*) No relationship.
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2005-2006 Awards (Professional Development)

United Kingdom

= Since 1996, Sodexho has achieved “Investor in People” accreditation, a national government standard created in
1990 to measure a company’s commitment to and implementation of employee learning and development initiatives.

= Sodexho received a “National Training Award” for its Sodexho Way program designed to train staff in new systems
and new ways of working. National Training Awards is an independent government body appointed by the British
Department of Education and Skills that bestows the prize upon companies that can prove they have achieved
excellence through training and learning.

= For the third year in a row, Sodexho was the only catering and support services provider to make the Top 50 list
of “Best Companies to Work For” in Ireland compiled by the Great Place to Work® Institute of Ireland.

2005-2006 Awards (Diversity)

Canada: Universal Sodexho was re-certified with the Progressive Aboriginal Relations (PAR) Gold Award in 2005
by the Canadian Council for Aboriginal Business (CCAB). This prestigious award recognizes Sodexho in Canada
for its leading role working with Aboriginal People and their communities to foster economic and social development.

United Kingdom

= Sodexho accepted an invitation from the British Government to become a sponsor and partner
in the Diverse Britain 2007 Campaign, in recognition of its status as a leading employer with a well-developed
approach to diversity and inclusion.

= Sodexho won the “Large Employer of the Year” for Reed in Partnership in Glasgow, which provides job
opportunities for people having difficulty finding and remaining in work.

United States

Sodexho was:

= Selected among the “Top 40 Companies” by Hispanic Business Magazine for its commitment to the Hispanic
community.

= Recognized as one of the 50 companies most involved in promoting diversity by Diversitylnc Magazine.

= Ranked for the third year in a row among the “Top 100 Employers Offering Career Opportunities to Young
African-Americans” by Black Collegian Magazine.

= Selected for the second consecutive year as a “Top Company” for contribution to the Asian Pacific American
community by Asian Enterprises Magazine.

= Listed among the “Top 10 Companies for Executive Women” by Diversitylnc.

= Named “Employer of the Year” by the Marriott Foundation for providing opportunities to young people
with disabilities.

= Identified as one of the “Top 10 Employers for People with Disabilities” by Diversitylnc.
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COUNTRIES
STOP HUNGER: A SUSTAINABLE COMMITMENT
TO THE FIGHT AGAINST HUNGER AND MALNUTRITION

Sodexho refuses to accept the fact that 850 million people worldwide, including more than
200 million children, suffer from hunger and malnutrition. To fight this wide-scale problem,
the Group is expanding its STOP Hunger program in its main host countries.

France

In partnership with Restos du Cceur

Since 2004, Sodexho has developed a series

of initiatives in partnership with Restos du Coeur*
to encourage training, meal donations, product
sharing, access to Sodexho’s supplier network

and creation of employment opportunities for the
disadvantaged, who are trained by Restos du Coeur.

Since 2004, as a result of the dedication
of Sodexho’s employees, 1,193,000 meals
have been offered by Sodexho to Restos
du Ceeur.

Shared initiatives

= The “Dessert du coeur” operation benefited
from the strong mobilization of customers,
clients and Sodexho teams. The initiative resulted
in collecting the equivalent of 200,000 meals,
along with 33,750 additional meals representing
direct donations from clients.

= In 20 French cities, Sodexho prepared
130,000 warm meals that were distributed
by Restos du Coeur volunteers.

= The Group gave Restos du Coeur access
to its supplier network, where the organization
benefits from the same terms, particularly
for the purchase of fruit and vegetables.

= Training in the rules of hygiene and well-balanced
nutrition was provided to 1,150 volunteers
by Sodexho dieticians and site managers.

(*) A French organization that provides volunteer assistance,
primarily meals and food, to the disadvantaged.

Poland

Supporting the Children’s Friends
Association

Beginning in 2005, teams from Sodexho Food and
Facilities Management services and Sodexho Service
Vouchers and Cards joined forces with the Children’s
Friends Association, a nationwide non-governmental
organization (NGO). The Association provides aid
and support to children from low-income families,
most of whom suffer from hunger and malnutrition.

Offering warmth and comfort

Sodexho serves 60 hot meals each day to
disadvantaged children at the association’s center
in Warsaw.

In December, Sodexho organized a Christmas Eve
supper at the center. Traditional Christmas dishes
were served to the children and carols were sung.
Santa Claus handed out presents to the children,
which contained sweets, teddy bears and Christmas
postcards signed by Sodexho teams and STOP
Hunger program producers. The children

were extremely pleased and thanked Sodexho

with a handmade plaster picture with a winter
motif that now hangs in their office.

A commitment to the future

In June 2006, Sodexho received the “Children’s
Friend” award from the association in recognition
of its commitment to the fight against hunger

and malnutrition through its STOP Hunger program.

Sodexho is continuing its partnership with

the Children’s Friends Association with a view
to benefit more children by opening other centers
in the country.
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STOP Hunger 2005-2006

Argentina, Australia, Belgium, Brazil, Canada,
Finland, France, Germany, Ireland, Mexico, Morocco,
Netherlands, Norway, Poland, Romania, Singapore,
Spain, United Kingdom, United States

= Encouraging volunteer work: Sodexho encourages
employees to demonstrate their service spirit
in actions to fight against hunger in local
communities.
19 countries conducted 125 major initiatives = Organizing information and training programs
and developed partnerships with 92 NGOs. on healthy eating: professional training
for unemployed and homeless people, teaching
the basics of healthy, well-balanced eating

The STOP Hunger program, launched more than without wasting food.

ten years ago in the United States, is being gradually = Collecting food donations: packaged and fresh
rolled out in the Group’s host countries. The aid surplus food or meals distributed to associations
and initiatives of Sodexho employees, customers, involved in the fight against hunger.

clients and suppliers can be divided = Fundraising: support and sponsorship of programs
into four categories: to combat hunger and malnutrition.

2005-2006 Awards

France: Sodexho received the 2006 Top Com d’Or Corporate Business Award in the Sponsorship-Patronage category
for its STOP Hunger program. The award was given by top personalities in the communication field in recognition
of the Group’s efforts throughout the world.

Belgium: Sodexho was invited to present its STOP Hunger program at the second CSR Market Place in Brussels,
an important event dedicated to Sustainable Development, where it won a prize in the “Health and Safety” category.
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Facilitating
daily life

Sodexho offers Food and Facilities Management services,

as well as Service Vouchers and Cards, adding value for its clients, and
enhancing the well being of all. By increasing efficiency in companies,
trust in hospitals, awareness in schools, dignity in correctional facilities,
comfort and safety in remote sites... Sodexho is fulfilling its mission:
“Improving the Quality of Daily Life” for everyone we serve.

OFFERING SERVICES
TO IMPROVE THE QUALITY OF DAILY LIFE
OF EVERYONE WE SERVE

Employees in companies and government institutions, young people in schools and colleges,

adults in the workplace, patients in hospitals, seniors in specialized residences and inmates

in correctional facilities all benefit from Sodexho’s experience and expertise in each client segment.
Sodexho’s dedicated teams are trained to understand their clients and customers and their culture.
Their creativity, skill and professionalism are dedicated to the service of Quality of Life everywhere

in the world.
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The Group’s comprehensive services offers, tailored to the needs of each client and creating value for all
of them, combine all these competencies. They have made Sodexho an acknowledged expert in three

complementary sectors: Foodservices, Facilities Management and Service Vouchers and Cards.

Food and Facilities Management services

Business and Industry Prestige Defense Correctional Services

Healthcare Seniors Education Remote Sites

97% of Group revenues
12,432 million euro in consolidated revenues

15,228 million U.S. dollars in consolidated revenues

Service Vouchers and Cards

Businesses Public Authorities

3% of Group revenues
6.3 billion euro in issue volume
373 million euro in consolidated revenues
A57 million U.S. dollars in consolidated revenues
310,000 clients (not including individuals)
16.4 million beneficiaries
1 million affiliated partners

Source: Sodexho.
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BUSINESS AND INDUSTRY
No. 2 WORLDWIDE
4,760 5,831 37%

Revenues (in euro millions) Revenues (in USD millions) Share of Group revenues Number of employees

136,232 15,461

Number of sites

Source: Sodexho.

Wider service offers to create sustainable value

Expertise is at the heart of Sodexho’s operations. By analyzing the needs of clients and
customers and providing integrated offers, Sodexho optimizes workplace services and
develops strong partnerships based on trust. We are committed to improving the daily life
of employees by offering well-balanced, customized Foodservices, along with a variety of
Facilities Management services. The service spirit of Sodexho’s teams is coupled with the
highest standards of quality, security, health and environmental protection. Sodexho works
side by side with business clients around the world to boost performance and profitability

through employee satisfaction and workplace efficiency.

Achievements

Brazil: For the fifth consecutive year, Sodexho won
the “Excellent Supplier Prize” offered by Siemens,
and “The Best Supplier” in 2005 awarded

by AVS Brasil Getoflex.

France:

= Creation of a Sodexho subsidiary dedicated to
Facilities Management to consolidate
its business and industry support services.

= Altys is the first service company to obtain
1SO 14001 certification for maintenance
and technical management of service buildings
and plants on all its sites.

Poland: Puls Biznesu and Coface Intercredit
announced that Sodexho has been nominated
for the third time for the “Business Gazelle”
prize in recognition of its dynamic development,
good financial results and reliability.

Thailand: Start of B&I operations with contracts
for United Nations (Foodservices), Tilleke & Gibbins
International and Sara Lee Foodservice, Coffee & Tea
(technical maintenance services).

Events

In 2006, Sodexho was a partner with:

= the International Garma Festival in Gulkula,
Australia, dedicated to preserving and promoting
Aboriginal culture.

= the Open Golf Championship in Liverpool,
United Kingdom, which drew 120,000 spectators.

= the Air and Space International Fair which attracted
150,000 visitors to Santiago, Chile.

= the Beach Volley World Tour in Stavanger, Norway.

Market trends

This market faces two key trends that are profoundly

reshaping the positioning of all players.

= Clients are focusing on their core business
and streamlining other processes. The increased
scope of Facilities Management and the
development of bundled-services tenders are good
indicators of this trend. To meet client expectations,
Sodexho proposes Facilities Management with
a tailor made model to ensure consistent quality
and cost optimization.

= Clients with global procurement organizations,
who have streamlined their product supply chain
through strategic relationships with vendors,
now want to achieve consistent service standards
at their locations. Thus, they issue multi-country,
regional and international tenders for numerous
services. To meet this new demand, Sodexho
has implemented an International Large Accounts
organization, which supports existing regional
organizations. This new structure aims at creating
value and bringing consistency to these global accounts.

Source: Sodexho.

over 250 billion euro in estimated total

market value®, including 85 billion euro

in Foodservices

= Qutsourcing rate: 79% (highest rate: USA 97%;
among the lowest rates: Russia 30%)

= Qutsourced market average annual growth rate:
between 1% and 2% over the next three years

(*) Market for Facilities Management (excluding

Foodservices) over 2 times that of Foodservices.

Sodexho estimate.
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Client

Europe
Canon Europe, Amstelveen, the Netherlands

Controlled quality
and costs through integrated services

Canon’s needs

In 2002, Canon Europe decided to outsource

the provision of several services across most

of its European sites. The objective was twofold;

to lower costs and to maintain or improve the level
of service quality. Sodexho offered to implement

a Master Agreement with local agreements,

which would detail service levels to fully match
local client requirements.

The Sodexho offer

Sodexho has taken charge of managing Food and
Facilities Management services at 27 Canon locations
in Europe, with a dedicated organization and gradual
development in the countries (United Kingdom,
Netherlands, France, Spain, Norway, Sweden, Italy).
Services ranged from technical maintenance to
catering, reception, security, waste management and,
cleaning. Roll out was supported by Canon Europe,
which has promoted Sodexho as the preferred
supplier of services.

The benefits for the client and for customers

In close cooperation between the Canon and Sodexho
teams, improvements were implemented, such as:
increased synergies between services, more frequent
and structured communication and reporting,
reduced administration, creation of help desk
functions, single points of contact and reports

upon environmental waste and utilities management.
The results, measured by Key Performance Indicators,
demonstrate that Canon’s needs were fulfilled,
delivering cost savings and meeting all agreed
service levels, since implementation in 2002.

“Overall the targets set for each criterion have
been achieved by the Sodexho team, which is very
supportive and reliable. Canon Europe benefits
from Sodexho expertise in many services and its
large geographical presence also helps facilitate
synergies, best practices sharing and consistency
in quality across Canon’s regional businesses.”

Jan-Willem Polman, General Manager Procurement
and Facilities, Canon Europe.

Sodexho Expertise

United States
Employee nutrition and health

The National Business Group on Health, a large
employer organization and Sodexho in the United
States have joined forces to promote healthy eating

at work. A toolkit entitled “Promoting Healthy Weight
through Healthy Dining at Work”, the result of several
months of research, was developed to assess the
nutritional value of products, inform customers, train
foodservice teams in the principles of good nutrition
and facilitate purchasing while complying with the
rules of healthy eating. Sodexho thus works directly
with clients to create an environment that improves
employee well being.

Among our clients...

Alcatel: Austria (1 site), Belgium (1 site), Canada (1 site), Finland (1 site),
France (11 sites), Morocco (1 site), Poland (1 site), Slovakia (1 site).
Axa: Belgium (5 sites), France (11 sites + Altys: 142 sites),

Germany (9 sites), Spain (2 sites), UK (5 sites).

Bristol Myers Squibb: Colombia (1 site), France (1 site + Altys: 1 site),
Italy (3 sites), Mexico (2 sites), Netherlands (1 site), Sweden (1 site),

UK (4 sites), USA (9 sites).

Canon: Belgium (1 site), France (2 sites + Altys: 1 site), Germany (1 site),
Italy (3 sites) , Netherlands (3 sites), Norway (3 sites), Russia (2 sites),
Spain (1 site), Sweden (5 sites), UK (16 sites).

Cisco: Austria (2 sites), Belgium (1 site), Denmark (2 sites), Finland

(1 site), France (2 sites), Germany (7 sites), Netherlands (1 site), Norway
(1 site), South Africa (3 sites), Sweden (2 sites), Switzerland (4 sites).
Dell: Brazil (1 site), China (1 site), France (1 site), India (1 site),

Ireland (3 sites), USA (22 sites).

Ford Motor Company: Belgium (2 sites), France (1 site), Italy (1 site),
Poland (1 site), Russia (2 sites), Spain (1 site), Sweden (5 sites),

UK (4 sites), USA (7 sites).

General Electric: Canada (1 site), Czech Republic (2 sites + Altys: 5 sites),
Finland (1 site), Norway (1 site), Russia (1 site), Sweden (1 site),

USA (24 sites).

General Motors: Brazil (1 site), Colombia (1 site), Sweden (4 sites),

USA (1 site), Venezuela (2 sites).

GlaxoSmithKline: Austria (1 site), Belgium (1 site), Canada (3 sites),
Chile (1 site), Colombia (1 site), France (1 site), Germany (1 site),
Ireland (3 sites), Morocco (2 sites), Netherlands (2 sites), UK (16 sites).
HSBC: China (4 sites), France (3 sites + Altys: 4 sites), India (30 sites),
UK (37 sites), USA (28 sites).

IBM: Chile (1 site), Colombia (1 site), Costa Rica (1 site), Czech Republic
(1 site), Denmark (5 sites), France (5 sites + Altys: 2 sites), Italy (2 sites),
Russia (1 site), Sweden (5 sites), Venezuela (3 sites).

Pfizer: Belgium (2 sites), Brazil (1 site), Chile (1 site), Colombia (1 site),
Denmark (1 site), Finland (1 site), France (1 site), Ireland (6 sites),

Italy (1 site), Norway (1 site), Spain (2 sites), Sweden (2 sites),

Turkey (11 sites), UK (6 sites).

Procter & Gamble: Belgium (1 site), Brazil (1 site), China (1 site),

Italy (4 sites), Poland (1 site), Russia (2 sites), USA (4 sites).

Sanofi Aventis: Colombia (1 site), France (10 sites + Altys: 1 site),
Ireland (1 site), Italy (6 sites), Netherlands (1 site), Spain (2 sites),

USA (11 sites).

Unilever: France (1 site), Italy (3 sites), Morocco (1 site),

Netherlands (1 site), Russia (2 sites), UK (7sites).
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PRESTIGE

Know-how in the service

of exceptional moments

Talented chefs, together with imaginative,
experienced staff, have made Sodexho the
preferred partner of Directors’ tables,
executive dining rooms, clubs and conference
centers, cultural institutions and prestigious
events. With a palette of planning and
promotion services, including selling and
booking events, technical organisation, creating
ambiance and gastronomy, Sodexho infuses
its service expertise into the art of living.

Achievements

The Netherlands: 1SO 9001-V. 2000 certification
for Sodexho Prestige.

United Kingdom

= The Directors’ Table received the “Contract Caterer
of the Year 2006” award by Cost Sector Catering
Magazine for its outstanding operational standards.

= Sodexho was re-accredited with the “Hospitality
Assured Standard” at the highest grade
for commitment to service.

= For the reopening of Ascot, one of the world’s most
famous race courses, Sodexho developed
or customized all the catering concepts.

= Sodexho has been awarded one of the most prestigious
catering contracts ever outsourced
by the National Trust to open the West Wing
of Ickworth House, built in Suffolk in the 18" century
by the eccentric Fourth Earl of Bristol.

United States: Sodexho Sodexho entered its first-ever
partnership with globally renowned Chef,
Suvir Saran of Devi Restaurant in New York.

Client

United States
Cincinnati Museum Center at Union Terminal, Ohio

Sodexho creates events at the Cincinnati Museum

The Museum’s needs

The Museum needed a partner capable of providing high
quality Foodservices for their retail operations and

of supporting their initiative to grow special events

and become “the” destination spot and caterer of choice
for the greater Cincinnati area.

The Sodexho offer

The Sodexho team developed a 3-point strategy:

= A partnership with Jean-Robert de Cavel, among the
most prestigious chefs in the U.S,, to create a trendy

address with a new brand: Deco Dining featuring
Jean Robert that enhances the Art Deco splendor
of the building.
= Upgraded catering and retail operations under this brand.
= Sodexho staff responsibility for special events,
bookings and museum promotion.
Operations began in late 2005.

The benefits for the client and for customers

Today, the Cincinnati Museum Center at Union Terminal has
become a locale that offers the grandeur of a bygone era,
combined with the convenience of a modern event location.
It is now a cultural showcase, reflecting the original
atmosphere of Union Terminal in the 1930’s. Sodexho has
succeeded in increasing return on service operations, while
making the Cincinnati Museum a premier, upscale address
and a thriving cultural attraction.

“We felt our events and catering should be worthy

of our world-class building. With its excellent

quality and service, Sodexho has been a true partner
in realizing that dream and turning the Museum into
a premier destination for special events in the region.”

Douglass W. McDonald, CEO, Cincinnati Museum
at Union Terminal.

Sodexho Expertise

Paris — France
Sodexho expertise serving the Lido

Sodexho has acquired a controlling interest in the Lido,
where it has managed the Foodservices since 1997.

The aim: to give the famous Parisian cabaret the benefit
of its expertise in marketing leisure activities, particularly
with its subsidiary, Bateaux Parisiens, and major tourist
attractions. The Lido enjoys an ideal location on the Champs-
Elysées and its spectacular shows are renowned the world
over. It employs 400 people, half of them in Foodservices.

Among our clients...

Prestige Restaurants and Events

Art Café (Modern Art Museum restaurant), Strasbourg (France).
Ascot Racecourse, Berkshire (UK).

Blenheim Palace, Oxfordshire (UK).

Children’s Museum of Indianapolis, Indiana (USA).

Epsom Downs Racecourse, Epsom (UK)

Huntington Library Gardens Café, Pasadena, California (USA).
L'Atelier Renault, Paris (France).

Le Roland Garros, Paris (France).

Murrayfield Stadium, Edinburgh (Scotland).

Racecourses of Auteuil, Chantilly, Enghien, Longchamp,
Maisons-Laffitte, Vincennes (France).

The Churchill Museum & Cabinet War Rooms, London (UK).
The John G. Shedd Aquarium, Chicago, Illinois (USA).
Private Clubs, Associations and Conference Centers
Centre d’Affaires Etoile Saint-Honoré, Paris (France).

Johnson Space Center, Houston, Texas (USA).

La Maison des Polytechniciens, Paris (France).

Les Salons de la Maison des Arts et Métiers, Paris (France).
Tecnoldgico de Monterrey (Mexico).

The Parkway Hotel at the Barnes Jewish Medical Center, St. Louis, Missouri (USA)
Directors Tables and Executive Dining Rooms
Bank of America, Ottawa (Canada).

BAT, London (UK).

BNP Paribas (Headquarters), Paris (France).

EADS (Headquarters), Paris (France).

ING Bank, London (UK).

The World Bank, Washington, DC (USA).
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415 508 3% 12,758 759

Revenues (in euro millions) Revenues (in USD millions) Share of Group revenues Number of employees Number of sites

Source: Sodexho.

Serving professional armed forces

Trained to meet the demands of military life, Sodexho teams devote their skills to serving
professional armed forces. A wide range of innovative services improve the Quality of Life
of military personnel and their families, from mess hall service to complex deployment tasks
for garrisons and bases at home and in-theatre operations abroad. Sodexho partners with
the armed forces to boost recruitment and retention while observing budgetary discipline.

Achievements

Sweden: a new three-year Foodservices contract
opened covering an Air Force base, two Army
garrisons and two training camps, located near
Norrbotten in the extreme north of Sweden.

United Kingdom: Sodexho won major seven-year

Multi-Activities Contracts (MAC) for:

= The Army North of England MAC (7 bases) to
provide ten services including retail, recreation,
cleaning, waste management and footwear repair.

= The Navy South Central MAC (4 bases) and Navy
South West MAC (8 bases) to offer fifteen Food
and Facilities Management services.

Market trends

Professional military forces look for a flexible,
reliable partner capable of providing full Quality

of Life services at competitive prices to satisfy

and retain their top recruits while rationalizing
their cost base. Sodexho’s 20-year partnership

and new regional contracts with the British Ministry
of Defence testify to the Group’s success in meeting
requirements by supporting the human resources
policy of the armed forces and helping them fulfill
their mission.

Source: Sodexho.

20 billion euro in estimated total market
value*, including 6,5 billion euro

in Foodservices

= Outsourcing rate: 33% (highest rate: Italy 70%;
among the lowest rates: the Netherlands 4%o)

= Outsourced market average annual growth rate:
between 4% and 5% over the next three years

(*) Market for Facilities Management
(excluding Foodservices) about 2.5 times
that of Foodservices.

Sodexho estimate.
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Client

United Kingdom
Ministry of Defence — Aldershot and Salisbury
Plain Garrisons

Defending the Quality of Life

The Ministry of Defence’s needs

The Ministry of Defence issued an invitation

to tender for the upgrading of its facilities and
extensive support service provision to its troops
stationed in Aldershot and the Salisbury area.

The Aspire Consortium was chosen to oversee

the plan comprising the construction of 350 new
buildings and renovation of a further 140 buildings
over a ten-year period, with Sodexho as its supply
partner.

The Sodexho offer

From the outset, Sodexho will deliver Foodservices
and mess management, cleaning and retail at

82 outlets for 18,000 military and civilian personnel.
It will set up a “Hub,” a “high street-style experience”
with shops and recreational activities adapted

to the needs of each barracks. The project will
include theatres, community centers and new dining
centers to provide opportunities for social life

and leisure enjoyment.

The benefits for clients and for customers

The project aims to ensure a comfortable lifestyle for
military personnel and their families, similar to the
conditions of civilian life. Through Food and
Facilities Management services specially designed to
facilitate their professional, private and social lives,
Sodexho will contribute to their well being and
strengthen their commitment, key factors in
manpower retention.

“We value the men and women who serve

in our Armed Forces, and we are doing all we can
to demonstrate this. They deserve modern

and fully serviced accommodation

and that is what we are delivering.”

Don Toughig, Under Secretary for Defence.

Sodexho Expertise

United States
The “Best Mess Hall in the World”

The Sodexho-operated mess hall at Camp Lejeune
North Carolina, was named “Best Mess Hall

in the World” by the US Marine Corps.

Sodexho received the “WPT Hill Award”,

the highest honor for a foodservice operation

in the USMC in recognition of “the commitment

and professionalism of its teams, high quality catering
and a pleasant environment.”

Among our clients...

Australian Defence Force, 6 bases (Australia)

Astilleros y Maestranzas de la Armada Naval Base (ASMAR),
Temuco (Chile)

British Ministry of Defence, Riyadh (Saudi Arabia)

Civil Defence Force Basic Rescue Training Centre (Singapore)
Garrisons of Aldershot, Catterick, Colchester, Salisbury Plain,
York and RM Bases in SW England (United Kingdom)

Naval Hospital in Concepcion and Vina (Chile)

Naval Officers Club, Delhi (India)

RSI Army Club, Pune (India)

Swedish Defence Forces, 5 sites, Norrbotten (Sweden)

US Marine Corps, 55 bases (USA)

US Merchant Marine Academy, Kings Point, New York (USA)

In-theater military forces

Finnish, French and Swedish armies (Kosovo)
ISAF HQ (NATO), Kabul (Afghanistan)
Ministry of Defence (United Arab Emirates)
Sultan Special Forces (Sultanate of Oman)

US Defense Logistics Agency (South Korea)
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CORRECTIONAL SERVICES

227 279 2%

Revenues (in euro millions) Revenues (in USD millions) Share of Group revenues

3,400

Number of employees

107

Number of sites

Source: Sodexho.

Enabling successful resettlement

Sodexho works closely with correctional facility authorities to design, build and manage
prisons, young offender institutions, detention centers and post-release rehabilitation
hostels. Specialist services aim at ensuring fair and respectful treatment of inmates,
improving their living conditions, and providing training and assistance in finding jobs
and housing upon release. Research has shown that these factors can reduce the rate

of re-offending by 50%.

Achievements

Chile: the subsidiary SIGES has started operations
under 20-year contracts at the prisons of Alto Hospicio,
La Serena and Rancagua, each of which has capacity
for a population of 1,700.

France: SIGES is the first company to achieve

1SO 9001-V. 2000 certification for the service
commitments developed in the areas of Foodservices,
vocational training and industries for the French
Prison Service.

United Kingdom:

= Signing of a 25 year-contract to design, build,
finance and manage the Addiewell prison
in Scotland for 700 male prisoners.

= HMP Bronzefield
— The Resettlement Services have been accredited
to the “Matrix Quality Standard” for information,
advice and guidance services in a formal
recognition of the quality of delivery in workshops
and activity areas;
- Healthcare won the “CJS Innovation Award 2005”
presented by the Office for Criminal Justice Reform;

= HMP Forest Bank is building a groundbreaking
partnership with the Co-operative Bank to set up
bank accounts for prisoners.

Market trends

Sodexho’s social and ethical approach, as well as its
experience and reputation for delivering on its promise,
are key advantages for the Group in this sector.

On ethical grounds, Sodexho only provides services
where staff are not required to carry firearms

and only in democratic countries that do not have
the death penalty and where the ultimate aim

of imprisonment is the resettlement of the offender.

Where local cultures traditionally have been resistant
to having “social” services provided by the private
sector, attitudes toward outsourcing are starting to
shift. The governments Sodexho serves, increasingly
pressured by citizens regarding security and safety,
are responding by moving to outsource relevant tasks
to the private sector, which has been developing

a good track record in this area.

Source: Sodexho.
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Client

France
French Prison Service,
Ministry of Justice

A market garden
within the Liancourt Prison

The Prison Service’s needs

In support of its mission to deliver effective
resettlement, the French Prison Service has entrusted
Sodexho’s subsidiary, SIGES, with vocational
training and resettlement of older prisoners,

taking into account the economic and employment
environment and the constraints of the design

of the old Liancourt prison.

The Sodexho offer

The SIGES team concluded that employment
opportunities were available in France in the field
of biodiversity (gardening, environmental works).

It therefore decided to create a market garden

and horticultural farm within the prison with

a view to offering training for real job opportunities.

The benefits of the project for the client

and for inmates

This project provides opportunities for inmates

to acquire knowledge and skills along with greater
self-confidence. Work experience, group activity,
learning a trade, personal development and respect
for the environment combine to facilitate the
employment prospects of inmates, and more broadly,
their integration into society upon release.

“The company provides opportunities for inmates
to improve their knowledge and skills and overalll
well being during detention, the prerequisites for
successful resettlement. SIGES devotes its expertise
to creating relevant programs such as the market
farm at Liancourt.”

Francois Aussant, director of the Liancourt
Penitentiary Center.

Sodexho Expertise

United Kingdom
Helping prisoners change their lives

Inmates at the Bronzefield prison performed in the
musical comedy “Chicago”, thanks to a partnership
initiated by Sodexho between the prison and a
professional opera company, Pimlico Opera of London.

Weeks of rehearsals culminated in an intense,
seven-night performance run that played to sold out
audiences and received community acclaim.

The project offered an original approach to
resettlement, in keeping with Sodexho’s vision

of providing respect, dignity and opportunities

for women. The experience gave the women involved
a new sense of pride in their ability and how hard
work and commitment could help them to succeed
upon their release.

Among our clients...

Chile (Food and Facilities Management services)
Ministry of Justice
3 prisons: La Serena, Alto Hospicio, Rancagua.

France (Food and Facilities Management services)

Ministry of Justice

= 8 prisons in the North: Bapaume, Liancourt 1, Liancourt 2,
Lille-Séquedin, Longuenesse, Loos, Maubeuge, Saint-Mihiel.

< 6 prisons in the South: Aix-en-Provence, Avignon, Grasse,
Salon-de-Provence, Tarascon, Toulon-La Farléde.

Italy (Foodservices)
Ministry of Justice
16 prisons

Netherlands (Foodservices)
Ministry of Justice
38 prisons

Portugal (Foodservices)
Ministry of Justice
8 prisons

Spain (Foodservices)
Catalonian Government
6 prisons

United Kingdom (Specialist services)

Home Office / Scottish Prison Service

= 4 prisons: Forest Bank, Bronzefield, Peterborough and Addiewell,
Scotland, to be opened in early 2009.

< 1 detention center: Harmondsworth.

= 2 resettlement hostels for ex-offenders in Bristol.
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HEALTHCARE
No. 1 WORLDWIDE

2,478 3,036 19% 45,817 3,897

Revenues (in euro millions) Revenues (in USD millions) Share of Group revenues Number of employees

Number of sites

Source: Sodexho.

Quality of Life at the service of quality healthcare

Sodexho works closely with each healthcare facility to deliver a customized offer

of Foodservices and a wide array of Facilities Management services including reception,
visitor information, hygiene and environmental management and maintenance of medical
equipment. Clients are provided with a dedicated organization and specially trained staff

to deliver value by controlling costs and helping to ensure a healthy, reassuring environment
for patients and their families and a positive workplace environment for hospital staff.

Achievements

Brazil: Sodexho received the TOP Hospitalar 2005
prize in the Catering Services category following

an IT Media survey of hospital service clients

and customers.

France: a major Foodservices and Facilities
Management contract was signed with the 3H Group
to provide four sites with foodservices, reception
and information, hygiene and environmental
management, free-time activities and multi-technical
maintenance services.

United Kingdom: Sodexho won the “Large
Employer of the Year” award granted by Reed
in Partnership in Glasgow for its efforts to provide job
opportunities for people in the Glasgow area.

United States

= Sodexho signed a ten-year agreement as the new
linen services provider for the University
of Pittsburgh Medical Center.

= Sodexho was selected by Catholic Health East
as the preferred provider of nutrition and
environmental services at 100 CHE-affiliated
facilities.

Market trends

Shorter stays together with sizable technology
investments have led to reductions in the number
of beds and mergers among healthcare facilities.
Despite the development of alternative solutions
to hospitalization, healthcare spending continues
to climb and recruiting qualified staff to provide
medical care and services remains a challenge.

Sodexho is achieving success in its Food and Facilities
Management offer to healthcare clients who seek
partners to help control costs while improving the
Quality of Life for patients, visitors and hospital staff.

Source: Sodexho.

over 150 billion euro in estimated total
market value®, including 45 billion euro

in Foodservices

= Outsourcing rate: 31% (highest rate: Spain 64%;
among the lowest rates: Brazil 8%0)

= Outsourced market average annual growth rate:
5% over the next three years

(*) Market for Facilities Management
(excluding Foodservices) about 3 times
that of Foodservices.

Sodexho estimate.
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Client

United States
Mary Washington Hospital — MediCorp Health
System — Fredericksburg, Virginia

Supporting a reputation for excellence

The Client’s needs

Mary Washington Hospital, known for its first-rate
surgical and cardiology departments, wanted to
expand the scope of its outsourced services to focus
on its main priority, medical care, while improving
the lives of the 4,000 patients, visitors and personnel
present at the facility every day. Sodexho has been
providing food and nutrition services at the 412-bed
hospital since 1967.

The Sodexho offer

Beginning in 1997, in recognition of the quality
of its services, Sodexho was asked to take on

the responsibility for additional services, including
automatic vending, biomedical services, safety
and security, environmental services, grounds
maintenance, service response center, gift shop,
space planning, valet parking, construction

and diabetes management. Sodexho’s aim is

to become the client’s specialist in Quality of Life
services and contribute to its development.

The benefits for the client and for customers

By 2006, the hospital had saved 700,000 US dollars

on its budget and recorded a 98% employee
satisfaction rate. Through its Food and Facilities
Management offer, Sodexho has optimized services,
significantly reduced costs, increased staff availability
to patients and improved the wellbeing for all

who stay, visit or work at the hospital. The hospital

is free to concentrate on what they do best: deliver
outstanding patient care for the communities they
serve. For the people of Virginia, Mary Washington
Hospital is their connection to exceptional healthcare.

“The true sense of partnership rests with
demonstrated quality that must be in the fabric
of effective and efficient use of resources;
Sodexho constantly delivers such critical
success factors to Mary Washington Hospital.”

Walt Kiwall, Executive Vice President & COO,
MediCorp Health System.

Sodexho Expertise

United Kingdom
Preventing contamination risks

Sodexho is one of the first support services
companies licensed to deliver the healthcare risk
and safety management course developed by the
Institution of Occupational Health and Safety (IOSH).
IOSH qualification was awarded to 19 Sodexho
managers covering all areas of hygiene and
environmental management with a focus on
preventing nosocomial infections through rigorous
contamination risk control. IOSH Business
Development Director, Alan MacDonald, praised
the achievement, noting “the Group’s capability

in training staff.”

Among our clients...

American University of Beirut Medical Center, Beirut (Lebanon)
Clinica Alemana, Santiago (Chile)

Ebel Fachklinik, 7 sites (Germany)

Fraser Health Authority, British Columbia (Canada)
Hofpoort Hospital (Netherlands)

Hospital Albert Einstein, Sao Paulo (Brazil)

Hospital Clinico Universitario, Valencia (Spain)

Johns Hopkins Hospital, Baltimore, Maryland (USA)
Karolinska Hospital, Solna (Sweden)

Liverpool Women’s Hospital NHS Trust (UK)
Middelheim Academic Hospital, Antwerp (Belgium)
Military Medical Institute (WIM), Warsaw (Poland)
Orton Invalid Foundation Hospital, Helsinki (Finland)
Paris Public Hospitals (AP-HP), 7 sites (France)
Privatklinik Rudolfinerhaus, Vienna (Austria)
Samitivej Sukhumvit Hospital, Bangkok (Thailand)
Universita Cattolica Policlinico Gemelli, Rome (lItaly)
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SENIORS
No. 1 WORLDWIDE

783 959 6% 10,762 1,896

Revenues (in euro millions)

Revenues (in USD millions)

Share of Group revenues

Number of employees Number of sites

Source: Sodexho.

Helping seniors grow old gracefully

Sodexho’s senior services aim to foster well being, dignity, pleasure and social contact

in the daily lives of the elderly. Team members are trained to listen and provide support for
the aged at home or in specialized facilities. With innovative catering offerings and services
specifically adapted to their age and degree of dependence, Sodexho helps elders rediscover

the pleasure of taste and the joy of living.

Achievements

Austria: Sodexho received the “Best Innovative
Concept” prize for its commitment to Quality of Life
from Dachverband der Heimleiter Osterreich, a nonprofit
organization of all Austrian retirement homes.

France: The No. 1 private operator in the care

of dependent seniors, the Korian group is the result
of a merger between Medidep and Suren. In 2005,
Sodexho signed a framework agreement covering
Foodservices at 92 of Korian’s 174 facilities.

The Netherlands: Sodexho acquired a stake in
LekkerLeven to develop home care services.

United States: Sodexho was chosen as the
exclusive service provider by Kairos Health Systems
to provide a wide palette of services for its 72
affiliated establishments.

Market trends

Increased life expectancy brings with it a growing
demand for retirement facilities, daytime activity
centers and home-care services, taking into account
the expectations of active as well as dependent
elderly people.

Establishments need skilled, motivated staff to
provide the reinforced medical care and highly
specialized services required for advanced seniors.

In keeping with Sodexho’s mission to improve the
Quality of Life, it assists retirement facilities in
developing lifestyle programs to combat malnutrition,
offer support to dependent seniors and provide
emotional and social connection for their residents.

Source: Sodexho.

over 100 billion euro in estimated total
market value*, including 30 billion euro
in Foodservices

= Outsourcing rate: 21% (highest rate: Japan 50%;
among the lowest rates: the Netherlands 5%)

= Outsourced market average annual growth rate:
3% over the next three years

(*) Market for Facilities Management
(excluding Foodservices) about 2.5 times
that of Foodservices.

Sodexho estimate.
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Client

France )
Fondation Caisses d’Epargne Solidarité

An exclusive Quality Label

The Client’s needs

Fondation Caisses d’Epargne pour la Solidarité (FCES)
strives to decrease the dependency and isolation
that often accompanies advanced age, illness and
disability. In 1992, FCES outsourced Foodservices
to Sodexho for one establishment. In 1994, an initial
framework agreement laid down the principles

for service provision extending to seven facilities.
The FCES sought a partner capable of supporting its
expansion and ensuring compliance with its quality
requirements while operating within budget limits.

The Sodexho offer

Sodexho set up a dedicated large accounts
organization with a single, nationwide point of contact
and defined an exclusive “Foundation” label
guaranteeing the same service standard at all FCES
sites. Today, its partnership with the FCES,

renewed in 1999 for 28 establishments and again

in 2005, is based on a single frame of reference adopted
today at 60 facilities. Sodexho is supporting its client’s
plan to widen the FCES network to 150 establishments
by 2010.

The benefits for the client and for residents

A bi-annual reporting system allows the FCES

to ensure nationwide compliance with Quality Label
requirements. Seminars are organized every

People with disabilities

Integration is the key

two years to enable facility managers to monitor
the implementation of the quality label and discuss
major issues such as communication and nutrition.
For customers, the Sodexho-FCES partnership has
become synonymous with quality dining, ensuring
uniform catering services adapted to their specific
needs and the opportunity to enjoy the Group’s
new offerings.

“The Fondation Caisse d’Epargne pour la Solidarité
and Sodexho teams are joined together in seeking
quality.”

Jean-Claude Gérard, FCES Facilities
and Services Director.

Sodexho Expertise

International
A network of exchange and sharing
for better Quality of Life

Sodexho plays an active role in the IAHSA
(International Association of Homes and Services

for the Ageing), a not-for-profit association with a
network of more than 12,000 providers of care for the
aged in 30 countries on all six continents. The IAHSA
serves mainly as a forum for exchange and sharing
aimed at better understanding the needs of the
elderly and finding innovative models of care. Named
a “Platinum Sponsor” of IAHSA last year, Sodexho’s
involvement demonstrates its ongoing commitment to
improving the Quality of Life of seniors.

Sodexho strives to improve Quality of Life for people with disabilities by developing activities
and job-oriented training programs that foster their workplace integration. We also undertake
initiatives to inform the general public and encourage the acceptance of people with disabilities

in society.

Achievements

France: Under the Diversity Charter, a private
initiative encouraged by the Governement, Sodexho
is committed to promoting the hiring of disabled
people and helping them remain in their jobs.

The Netherlands: Sodexho signed a partnership
with the Philadelphia Foundation (700 sites

in the Netherlands). The association supports
mentally disabled people in their effort to lead
normal lives under the best possible conditions.

The Foundation runs a 22-room hotel with a
restaurant and a carryout service in Rotterdam.
The team comprises 24 people with disabilities.

United States: Sodexho In recognition of its efforts
to offer genuine career opportunities to the disabled,
Sodexho was ranked by Diversitylnc. among the
“TOP 10” companies and received the Marriot
Foundation’s “Employer of the Year” award.
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Sodexho Expertise

Italy
Ten years of active collaboration with ANFFAS

For ten years, Sodexho has worked with ANFFAS
(National sssociation of families of people with
intellectual and relational disabilities) and the
Region of Milan under a state-approved agreement.
For ANFFAS, “Sodexho has become the reference point
for integrating people with intellectual infirmities into
the workplace. It has shown special sensitivity and
attention to the need of disabled workers to communicate
and to improve their working conditions. Sodexho has
demonstrated a daily commitment to helping the
mentally disabled overcome the obstacles to social
integration.”

Among our clients...

Christie Gardens, Toronto, Ontario (Canada)

Eichenhohe Nursing Home (Red Cross), Hamburg (Germany)
Elim Park Baptist Home, Cheshire, Connecticut (USA)
Fondation Caisses d’Epargne pour la Solidarité, 65 sites (France)
Fundacién Sociosanitaria de Barcelona, 9 sites (Spain)
Geriatric Institute Villa Delle Querce, Rome (Italy)

Grand Hotel Philadelphia, Rotterdam (Netherlands)

Maison de Soins de Bettembourg (Luxembourg)

Maison Marie Immaculée, 5 sites, Neufvilles (Belgium)
Pension Schloss Kahlsperg in Oberalm, Salzburg (Austria)
Roselius Foundation, 3 sites, Tuusula (Finland)

Stockholm County Council (Sweden)

Uniting Care Ageing, Ku Ring Gai, New South Wales (Australia)
Wellwood House, Newport (UK)
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EDUCATION
No. 1 WORLDWIDE
3,023 3,703 24% 87,587 4,439

Number of sites

Revenues (in euro millions) Revenues (in USD millions) Share of Group revenues Number of employees

Source: Sodexho.

Creating an environment for academic success

Sodexho provides schools and colleges with customized offers to achieve their objectives
and fulfill their mission in the community. Sodexho’s Food and Facilities Management
services are geared to enhancing the Quality of Life of the students, parents and personnel.
Sodexho’s nutrition experts work with educators and parents to develop programs to

teach the importance of sound nutrition and promote a balanced diet. From kindergarten
to college, Sodexho plays an essential role in helping the young acquire a taste for varied,

wholesome foods and healthy eating habits to sustain a lifetime.

Achievements
Costa Rica: Opening of the Education segment.

United Kingdom: Sodexho was awarded the
prestigious “Big Tick Standard” by Business

in the Community (BITC) for its Health Matters
program offered to more than 400 school children
in Scotland.

United States:

= The city of Portland, Oregon, awarded the “BEST
prize” (Business for an Environmental Sustainable
Tomorrow) to its university in recognition of
“Sodexho’s outstanding commitment to corporate
citizenship.”

= Sodexho wins the “Food Alliance Midwest
2005 Keeper of the Vision Award” for
offering environmentally friendly, socially
responsible products to college students. Food
Alliance is the United States’ premier organization
for the certification of sustainable products.

Market trends

In this market, schools and universities are
increasingly concerned with corporate citizenship —
meeting today’s needs without compromising

the ability of future generations to meet their own.
Sodexho takes a leadership role in supporting

their institutional missions and objectives.

From kindergarten to college, Sodexho’s educational
and environmental programs as well as its support
of hunger relief through the Campus Kitchens project
demonstrate this commitment. Sodexho also helps
its partners attract and retain college students.

A safe, inviting learning environment creates

a total campus experience, which is a main driver

in choosing a school. With optimized facilities,
controlled budgets and motivated students, everyone
benefits from Sodexho’s Foodservices and Facilities
Management offers.

Source: Sodexho.

over 150 billion euro in estimated total
market value®, including ©0 billion euro

in Foodservices

= Outsourcing rate: 30% (highest rate: Canada 66%;
among the lowest rates: Japan 24%)

= Outsourced market average annual growth rate:
3% over the next three years

(*) Market for Facilities Management
(excluding Foodservices) near 2 times
that of Foodservices.

Sodexho estimate.
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Client

United States
Drake University- Des Moines, lowa

Services support Drake’s drive
for leadership in the 21t century.

Drake University’s needs

Drake University sought to enhance its position

as a premier comprehensive university in the
Midwest. Its dining facilities dated from the 1950’s
and fewer than ten percent of its 5,300 students ate
at the main cafeteria. Meeting room and residence
hall use generated lower than desired revenues and
campus facilities and maintenance programs needed
updating. Improvements were necessary to provide
the exceptional learning environment Drake
University sought to solidify its leadership

position in the 21 century.

The Sodexho offer

In 1999, Drake partnered with Sodexho to help achieve
its objectives. Sodexho gradually widened the scope
of its service offerings from Foodservices to Facilities
Management; starting with the renovation of four
dining locations (open 18 hours a day, seven days

a week), and introducing new dining concepts.
Technical maintenance facilities were added in 2001,
followed by meeting services and finally, vending
services in 2003. Today, Sodexho’s cleaning and
computerized maintenance management systems help
enhance the campus while improving productivity.

The benefits for the client and for customers

New campus enhancements and improved service
levels brought about by Sodexho are key factors in
attracting students to Drake. Satisfaction rates for
Foodservices have reached 98%. Revenues from
meeting and conference room use have increased
100%. Technical maintenance teams have cut the
time required to respond to maintenance requests
by 50%, and have decreased the number of
breakdowns and complaints, and considerable
savings have been achieved. A well-trained

and diverse staff (who collectively speak 12 different
languages) are considered a definite asset to

the campus community.

“Sodexho’s role in managing our physical plant
operations, and in providing catering and dining
services for the University, has been a model for
this kind of collaborative relationship. Sodexho
provided the resources and the expertise to support
Drake University’s move to the next level.”

Dr. David Maxwell, President, Drake University.

Sodexho Expertise

France
Learning through play

To teach youngsters sound dietary principles,
Sodexho subsidiary, Sogeres, and the town of
Chaville have introduced an amusing, interactive
computer program called Nutriborne.

Using a touch screen with two entry levels adapted to
the different age groups, schoolchildren answer a set
of 30 questions covering all aspects of nutrition. The
program offers colorful, animated illustrations,
games and abundant information to encourage pupils
to adopt good nutritional habits.

Nutriborne will journey from school to school,
so everyone will have the chance to enjoy learning
about healthy, well-balanced eating.

Among our clients...

Australian Institute of Management, Melbourne, Sydney,

Perth (Australia)

American International School, Hong Kong (China)

Berlin Public Schools (Germany)

Bradford University, Yorkshire (UK)

Brock University, St. Catharines, Ontario (Canada)

Cardinal Mercier Middle School, Braine-I’Alleud (Belgium)

Claude Bernard University, Lyon (France)

French Lycées: Buenos Aires (Argentina), Antwerp (Belgium),

Hong Kong (China), Frankfurt (Germany), Budapest (Hungary),

Riyadh (Saudi Arabia), Seoul (South Korea), Singapore, Madrid (Spain),
Bethesda, Maryland (USA).

Gimnasio Moderno, Bogota (Colombia)

Ithaca College, New York (USA)

Jesuit Institutions: Colegio Antonio Viera, Salvador; Pontificia
Universidad Catolica, Rio de Janeiro (Brazil) - Colegio San Ignacio,
Santiago (Chile) - Ecole de Provence, Marseille (France) - University

of Cagliari (Italy) - Deusto Universidad, Bilbao, San Sebastian (Spain)

- Creighton University, Omaha, Nebraska; Fairfield University,
Connecticut; Loyola College in Baltimore, Maryland; Loyola University
of New Orleans, Louisiana; Loyola Marymount University, Los Angeles,
California; St. Peters College, Jersey City, New Jersey; Xavier University,
Cincinnati, Ohio (USA).

Universidad Andres Bello, Santiago (Chile)

University of Gothenburg (Sweden)

University of Technology, Helsinki (Finland)
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REMOTE SITES
No. 2 WORLDWIDE

745 912 6% 25,998 1,675

Revenues (in euro millions) Revenues (in USD millions) Share of Group revenues Number of employees Number of sites

Source: Sodexho.

Ensuring the Quality of Daily Life under rigorous conditions

For more than 40 years, Sodexho has provided services under challenging conditions at
onshore and offshore project sites around the world to help its clients achieve their aims.
Specialized teams ensure full Food and Facilities Management services, from building
camps to environmental restoration following operations. Sodexho’s mission is to ensure
the comfort and safety of the thousands of people working on these sites and contribute to
sustainable development of the local economies.

Achievements

Major contracts to open three countries:
Madagascar, Mongolia and Yemen.

Canada: Sodexho was re-certified with the
“Progressive Aboriginal Relations Gold Award”

by the Canadian Council for Aboriginal Business
(CCAB) for its leading role in working with aboriginal
people to foster economic and social development.

Chile: Universal Sodexho received the “Anglo
American prize” for its performance in security
and employee health, and the “Chilean Security
Association award” for its ongoing concern
about risk prevention.

Peru: Sodexho was named the “Peruvian Company
of the Year 2005” in the Services category

and received the “Quality Management Committee
prize” from the National Industry Society

for obtaining ISO 9001, ISO 14001 and OSHAS 18001
certifications.

Russia, Sakhalin Island: Universal Sodexho’s
Russian partner was designated “Manager of the Year
for the Russian Far East” by the Société
d’Encouragement pour I'lndustrie Nationale based

in Paris. Universal Sodexho was named “Best
Employer of the Year” by the Sakhalin Region Labor
Authorities for the priority given to local hiring.

United Kingdom: Marathon Oil awarded Universal
Sodexho its “2005 Marathon European Business
Unit” prize and named it “HSE Large Contractor

of the Year Award” for Hygiene, Security

and Environment management.

Market trends

The growing, worldwide demand for energy and
mineral resources combined with the rise in prices
for oil, gas and other natural resources is encouraging
international clients to undertake long-term
investments.

Increased prospecting resulting in large mining projects
as well as the global trend to explore sustainable and
less polluting energy sources such as liquid natural
gas, nuclear capacity and hydroelectric dams,

all point to increased, long-term investment.

Infrastructure projects in the Middle East to prepare
the post-oil era, and in emerging countries such as
China and India promise significant market
opportunities. Clients are seeking a global partner,
like Sodexho, capable of supporting their accelerated
development.

Source: Sodexho.

10 billion euro in estimated total market

value (Food and Facilities Management services)

Sodexho estimate.
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Client

Sultanate of Oman
Petroleum Development Oman / Shell
Fahud, Lekhwair, Qarn alam, Yibal

Comfort and safety in the middle of the desert

Petroleum Development Oman (PDO) needs

PDO sought a single, reliable service provider with
broad experience, capable of handling all its services
at four sites and complying with high Health, Safety
and Environment (HSE) standards under extreme
climatic conditions. PDO specifications also called
for improved budget control and long-term cost
optimization, while ensuring the comfort of
employees under rigorous conditions.

The Sodexho offer

Socat, a subsidiary of Universal Sodexho, had been
successfully providing Foodservices for PDO

for eight years. In 2005, PDO expanded the contract
to Facilities Management at its four sites. Today,
Socat is managing accommodations and recreational
facilities, upkeep, laundry, technical maintenance

of buildings, air conditioning and refrigeration
systems along with environmental services,
gardening and landscaping, management of solid and
liquid waste, and treatment of oil-contaminated sand.
A consolidation and reporting system has been set up
to control expenditures and cut costs on a long-term
basis.

The benefits for the client and for customers

With the integrated service contact and Socat’s
centralized management of local subcontractors
and suppliers, PDO can now rely and focus on

a single supplier to offer its employees and facilities
arange of estate-related services delivering identical
specifications at all its northern sites.

“Socat has demonstrated its commitment since 1997
with our initial catering contract and given us a feel
for Universal Sodexho’s expertise in remote site
management. This testifies to our confidence

in the continuity of this successful partnership.”

Saleh al Suqgry, Oil North Operations / 8, Business
Support Coordinator for North.

Sodexho Expertise

Congo
Supporting local agricultural development

Total E&P is one of the main founders of the
Association Pointe Noire Industrielle (APNI),

which supports the emergence of responsible
entrepreneurship, specifically cooperative farming in
the Nkounda region. Universal Sodexho plays a key
role by sharing its expertise and purchasing 27 tons
of fruits and vegetables monthly from the association,
thus re-injecting 600,000 euro into the local economy.
We help 150 farmers raise their agricultural product
standards and contribute to creating a supply system
and a business culture. By encouraging
entrepreneurial spirit, this initiative contributes

to improving the lives of several hundred families.

Among our clients...

Oil and Gas

AP Moller-Maersk Group, Congo, Denmark, Nigeria.

BP, Argentina, Indonesia, Netherlands, Norway, Russia,

United Kingdom, USA (Alaska).

ConocoPhillips, United Kingdom, United States (Alaska, on-shore) and
Gulf of Mexico. (offshore),

ExxonMobil, Australia, Canada, Netherlands, Norway, Saudi Arabia,
United States (onshore) and Gulf of Mexico (offshore), Venezuela.
Noble Drilling, Denmark, Gulf of Mexico, Nigeria, Qatar,

United Arab Emirates.

Qatargas, Qatar.

Saudi Aramco, Saudi Arabia.

Shell, Gabon, Gulf of Mexico, Netherlands, Nigeria, Russia, Saudi Arabia,
Sultanate of Oman, Venezuela.

Sinopec, Saudi Arabia.

Total, Angola, Cameroon, Congo, Gabon, Gulf of Mexico, Nigeria,
Netherlands, Norway, Qatar.

Transocean, Inc., Equatorial Guinea, Gulf of Mexico, India, Nigeria,
Norway, Thailand.

Mining

Alcan, Inc., Australia.

BHP Billiton, Australia, Canada, Peru.

Barrick Gold, Argentina, Australia, Canada, Peru, Tanzania.
INCO, Australia, New Caledonia, USA (Alaska).

Pan Australian Resources (PAR), Laos.

Phu Bia, Laos.

Rio Tinto, Australia, Madagascar.

Engineering and Construction
Bechtel, Equatorial Guinea, Qatar.
Chiyoda, Russia.

Fluor Daniel, Peru, Russia, Saudi Arabia.
Kellogg Brown & Root, Irag.

Louis Berger Group, Afghanistan.

SNC Lavalin, New Caledonia, Venezuela.
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SERVICE VOUCHERS AND CARDS
No. 2 WORLDWIDE

373 457 3% 3,148 310,000

Revenues (in euro millions) Revenues (in USD millions) Share of Group revenues Number of employees Numberof clients

(not including individuals)

Source: Sodexho.

Issue volume: 6.3 billion euro.

Inventing a simpler life

To simplify daily life in the workplace and in society, Sodexho Service Vouchers and Cards
offers two ranges of innovative, flexible, secured solutions for companies and governments.
The first are designed to help companies motivate and retain employees, thereby boosting
performance. The second support public authorities in implementing and monitoring their
social aid programs. From vouchers to cards and e-services, Sodexho offers the format best

suited to inventing a simpler life.

Achievements

Acquisition of Ticket Total in Argentina, BluTicket
in Romania, Family Matters in the United Kingdom.

Launch of Sport and Culture Check in Belgium,

Gift Pass in Bulgaria, Universal Service cheque (CESU)
in France, Meal Card in India, Assistance Pass in
Italy, E-Gaso Pass in Mexico, Sport and Culture Pass
in Poland, Flexi Pass in Slovakia.

Belgium: Sodexho manages training aid granted
by the Flemish Region to 500,000 employees.
Grantees receive e-vouchers for use in training
centers, consulting, coaching, etc.

France

= Renewal of Book Voucher contracts for 44,000 high
school students and apprentices in the Auvergne
Region and Book Card for 45,000 students in the
last year of high school in the Lower Normandy
Region.

= Successful launch of the Fami Pass to pay school
restaurant fees via mobile phones.

Spain: Sodexho will manage childcare aid for the
City of Madrid for low-income families with vouchers
accepted at 750 approved day care centers.

Market trends

Full employment is becoming a major concern

for public authorities who are looking for efficient,
cost-effective ways to help companies motivate

and retain staff. The need to reconcile job demands
with home and family responsibilities is a key issue
for employees and an essential ingredient in smooth
business operations. The result is a fast-growing
trend towards adopting systems to manage childcare,
in-home help and access as well as leisure

and cultural activities for the family in Europe

and Latin America.

Furthermore, to boost job creation, a priority

for many governments, new approaches are being
developed to facilitate the employment of home
helpers. In France, for example, the Ministry

of Employment has authorized Sodexho to issue
in-home help vouchers called Chéque Emploi Service
Universel. This initiative has already generated
interest in numerous other European countries.

In this growing market, the creativity and expertise
of Sodexho Pass are distinct advantages.

Source: Sodexho.
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60 billion euro global volume in the market,
including 16.4 MIllioN veneficiaries

= 13.8 million employees enjoy Daily Life solutions.

= 1.9 million employees use Motivation and Loyalty
solutions.

= 706,000 citizens benefit from public aid through
Sodexho solutions.

1 million sodexho affiliated partners.

Source: Sodexho.

Client

Czech Republic
CSOB (Ceskoslovenska Obchodni Banka), Prague

“Pass” for Quality of Life

CSOB’s needs

CSOB was managing its own “cafeteria benefits”
system of offering fringe benefits a la carte to its
6,700 employees. Three people were in charge

of receiving and paying orders from the headquarters
in Prague and 200 branches in the country. Seeking
to simplify and optimize the process, the bank
decided to outsource the management of the service
and launched an invitation to tender

for a professional electronic system.

The Sodexho offer

CSOB opted for the Sodexho offer to replace its
former complex, unwieldy system. The Sodexho
solution has proven to be easier to manage, more
flexible and cheaper than traditional “cafeteria
benefits” systems. With one single voucher, the Flexi
Pass, employees can access a wide array of services
in areas ranging from leisure and sports to travel,
education, culture and healthcare. Sodexho has set
up a broad network of 3,700 affiliated stores and
businesses, which is currently working to expand
in the regions.

The added value for the client and for beneficiaries
The Human Resources Department at CSOB has
expressed its satisfaction with the system’s
simplicity, flexibility and transparency. The
personnel formerly dedicated to managing fringe
benefits can now take on other assignments

and the optimized card offer has meant improved
Quality of Life for CSOB employees.

“Thanks to Sodexho, we have succeeded in
optimizing our fringe benefits with an extended
network and a simplified system.”

M. Kucera, Human Resources Manager, CSOB.

Sodexho Expertise

Chile
“A Taste for Living”

The new Asi da gusto vivir program initiated

by Sodexho aims at combating the impact

of poor eating habits on health and therefore

on staff performance. The program also offers advice
on nutrition and stress management.

The program begins with a review of the employee’s
health and lifestyles, followed by a company-wide
action plan with specific advice for at-risk staff
members, and finally, a results assessment

after six months. To support the approach,

Sodexho has created “the network of healthy
restaurants” with 700 restaurants listed in Santiago.

Among our clients...

Banks-Insurance

ABN AMRO Bank, Argentina, Belgium, Czech Republic, India,
Luxembourg, Turkey.

BNP Paribas, Belgium, Czech Republic, Germany, Poland, Tunisia.
Citigroup, Belgium, Colombia, Czech Republic, Slovakia.

Société Générale, Belgium, Czech Republic, Italy, Mexico, Tunisia.

IT-Electronics

Hewlett-Packard, Belgium, Bulgaria, Colombia, Czech Republic, India,
Italy, Poland.

Microsoft, China, Colombia, Czech Republic, Poland, Slovakia.
Samsung Electronic, Argentina, Colombia, Poland, Slovakia.

Consumer goods

Coca-Cola, Argentina, Belgium, Bulgaria, China, Colombia, Czech
Republic, Luxembourg, Slovakia.

PepsiCo, Argentina, Brazil, Hungary, Mexico, Romania, Venezuela.

Industry-Energy

Alstom, Argentina, Czech Republic, Hungary, Mexico.

Exxon Mobil, China, Colombia, Czech Republic, Hungary, Tunisia.
Michelin, Czech Republic, Mexico, Romania, Slovakia, UK.

Renault Group, Argentina, Belgium, Czech Republic, Italy, Poland,
Romania.

Siemens, Belgium, China, Colombia, Czech Republic, France, Germany,
Poland, Romania, Slovakia, Tunisia.

Public services

National Postal Services: La Poste (Belgium), La Poste (France),
Magyar Posta Rt. (Hungary), Poczta Polska (Poland).

National Railways Services, SNCB (Belgium), MAV (Hungary).
Public Authorities, Gobierno de la Provincia de Salta (Argentina),
Ministry of the Flemish Community, Ministry of the Walloon Region,
Federal Government (Belgium).
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Ensuring

governance and transparency

Sodexho respects the principles of good corporate governance and is

particularly vigilant as to the accuracy, relevance and regularity of its

financial communications, with an objective :“Ensuring all shareholders

receive the same information at the same time.”

On September 1, 2004, following discussions with the
Nominating Committee and the Board of Directors,
we decided that the position of Chairman and Chief
Executive Officer, which I had held since founding
Sodexho, would be separated into two positions—
Chairman of the Board of Directors and Chief
Executive Officer—and that Michel Landel would be
appointed Chief Executive Officer, effective
September 1, 2005.

We took advantage of this transition year to transfer
responsibility for all the Group’s operating entities
and functions to Michel and to define the respective
duties and powers of the CEO and Chairman.

This new organization offers two advantages:

1. It strengthens the role of Group senior
management.

Michel and an expanded and reinforced
management team developed Sodexho’s Ambition
2015, in consultation with the top 400 senior
managers from around the world, and expressed
a clear vision “to become the premier global
outsourcing expert in Quality of Life services.”

He recommended to the Board of Directors that
we set a new objective of doubling revenues and
clarified our strategy around strengthening our
leadership in Foodservices, accelerating our
development in Facilities Management and
achieving global leadership in Service Vouchers
and Cards.

CORPORATE GOVERNANCE

Message of Pierre Bellon, Chairman and Founder

Obviously, there are still many challenges ahead,
including adapting to meet the new needs of our
clients, constantly improving our competitiveness,
standardizing best practices, nurturing our human
resources and promoting the Sodexho brand
around the world. But already, since his
appointment as CEO, Michel has provided the
Group with a new vitality and momentum.

2. Moreover, since | am now able to focus exclusively
on my role as Chairman, the Board of Directors is
operating more smoothly and we have improved
our corporate governance practices.

During the assessment of Board operating procedures,
led by one of its members in Fiscal 2004, a number of
suggestions were made.

Directors wanted to modify the Board’s membership
to more accurately reflect the Group’s international
scope and to integrate new skills and expertise.

In response, and in line with recommendations
made by the Nominating Committee and the Board,
shareholders at the Annual Meeting on February 8,
2005 elected Patricia Bellinger, Robert Baconnier
and Peter Thompson as Directors.

As aresult, the Board now comprises:

= four different nationalities (French, American,
British and Canadian);

= four women out of 14 Directors. This represents nearly
30% of the Board’s membership, a record for
companies listed in the SBF 120 index, which average
less than ten percent of women on their boards.
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Board members also said that they wanted to play
a more active role in the Group’s operations.
Consequently:
= the Board now meets at least six times a year
and each meeting lasts a full day;
= the Audit Committee meets at least four times
a year and its Chairman meets regularly with
the Chief Financial Officer, the Internal Audit
Senior Vice President and the Statutory Auditors;
= the Compensation Committee meets three times a year;
= the Nominating Committee generally meets twice a year.

Some of the past meetings were held outside France

and included tours of client sites and meetings

with employees, among them:

= a tour of the Bronzefield correctional facility in the
United Kingdom by members of the Private Finance
Initiative and the Audit Committees, and a meeting
with Sodexho United Kingdom and Ireland senior
executives;

= a three-day trip to the United States by the Board,
during which members visited Mary Washington
Hospital and the offices of the World Bank and met
with Sodexho North America senior executives.

Board members also requested that meetings be held

on specific topics and with Group executives

on aregular basis.

Since then, a number of senior operational executives

have met with the Board to present their businesses,

results and plans:

= in September 2004, Pierre Henry, Group Chief
Operating Officer, Service Vouchers and Cards;

= in May 2005, Philip Jansen, Group Chief Operating
Officer, Food and Facilities Management services,
United Kingdom and Ireland;

= in March 2006, Richard Macedonia, Group Chief
Operating Officer, Food and Facilities Management
services, North America.

Other members of the Group’s Executive Committee

and the Operating Committee have made special

presentations to the Board:

= Elisabeth Carpentier, Group Executive Vice
President Human Resources, on the Group’s human
resources strategy, initiatives and performance
monitoring;

= Philippe Taillet, Group Senior Vice President
Information Technology, on the Group’s IT strategy
and applications for improving performance;

= Damien Verdier, Group Executive Vice President
Marketing, on the Group’s purchasing strategy
and the Five Star action plan to enhance
competitiveness.

We will be conducting another assessment of Board
operating procedures. Already for this year, we
intend to increase the number of exchanges between
Board members and senior executives.

Finally, given the Board’s heavier workload, it seems
reasonable to ask for an increase in Directors’ fees,
which are considerably lower than the average paid
by large French-based companies.

Succeeding the founder is not always easy,

but the Nominating Committee, the Board

of Directors and | knew that Michel Landel had all
the necessary qualifications to be the CEO, not only
professionally speaking but also because he embodies
the Group’s values, instilling them within each
Sodexho subsidiary he has managed over the past

22 years. Today, looking back over the past 16 months,
the Board of Directors and | feel that the transition is
a complete success and we are pleased at

how smoothly the Group’s new organization

is functioning.

This ability to reconcile renewal with continuity
produced good results in Fiscal 2006 and is an
indicator of continued success and a sustainable

future for Sodexho.

|
Pierre Bellon

Chairman and Founder, Sodexho Alliance
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THE BOARD OF DIRECTORS
1. Members of the Board of Directors as of August 31, 2006

First elected

Term expires

Pierre Bellon Chairman Nov. 14, 1974 2007
Robert Baconnier* President, ANSA Feb. 08, 2005 2008
Rémi Baudin Vice-Chairman Feb. 25, 1983 2007
Patricia Bellinger* Member of the Senior Executive Forum, BP Feb. 08, 2005 2008
Astrid Bellon Member of the Management Board, Bellon SA Jul. 26, 1989 2007
Bernard Bellon Chairman of the Board of Directors, Finadvance Feb. 26, 1975 2009
Francois-Xavier Bellon Member of the Management Board, Bellon SA Jul. 26, 1989 2007
Sophie Clamens Chairman of the Management Board, Bellon SA Jul. 26, 1989 2007
Paul Jeanbart* Chief Executive Officer, Rolaco Feb. 13,1996 2008
Charles Milhaud Chairman of the Management Board, CNCE Feb. 4, 2003 2009
Francois Périgot* Honorary President, Medef International Feb. 13, 1996 2008
Nathalie Szabo Member of the Management Board, Bellon SA Jul. 26, 1989 2007
Peter Thompson* Company Director Feb. 08, 2005 2008
Mark Tompkins* Company Director Feb. 05, 2002 2008

* Independent director.

Operating procedures
of the Board of Directors

In addition to the company’s bylaws, the Board

of Directors is governed by the Board’s Internal Rules,
which define the Board’s mission, set the number

of Board members, establish the Directors’ Charter,
and determine the number of Board meetings

and the allocation of directors’ fees. The Internal
Rules also set assessment criteria for how well the
Board functions, organize the delegation of powers

to the Chief Executive Officer, and define the policy
for issuing guarantees.

Mission of the Board of Directors

The Board of Directors establishes corporate strategy,
appoints corporate officers to run the business,
supervises the management of the business, assesses
internal control procedures, and oversees the quality
of information provided to shareholders and

to the financial markets in the financial statements
and in connection with major financial transactions.

As required by law, the Board of Directors finalizes
the financial statements, proposes dividends, and
makes decisions on investments and financial policy.

At least three days ahead of Board meetings,

each Board member is given briefing documents

so that he or she can review or investigate the issues
to be discussed.

The Group’s senior operational executives keep
the Board informed of market conditions, strategy,
the resources used in their activities, and action
plans implemented to meet objectives.

The Board of Directors performs periodic in-depth
reviews of the financial statements at meetings
attended as necessary by members of the Group’s
operational and financial management teams

and by the internal and external auditors.

The Board of Directors is also kept regularly informed
of questions, comments and criticisms raised

by shareholders, whether at shareholders’ meetings
or by mail, e-mail or telephone.
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The Directors’ Charter
Each Director must personally own at least 400 Sodexho Alliance shares.
Except in cases of force majeure, all Directors of Sodexho Alliance must attend shareholders’ meetings.

Directors are required to disclose to the Board all actual or potential conflicts of interest and must abstain from voting
on those matters.

Any Director of Sodexho Alliance who obtains unpublished information during the course of his or her duties is

bound by a duty of confidentiality. Directors are also prohibited from trading in Sodexho Alliance securities:

= during a period commencing thirty calendar days before the Board meeting that finalizes the interim consolidated
financial statements and ending two business days after the publication of those financial statements;

= during a period commencing September 1 and ending two business days after publication of the annual
consolidated financial statements.

Transactions by Directors in the company’s shares must be disclosed to the public. Consequently,
Directors are required to inform the Chief Financial Officer or Corporate Secretary of all transactions
in Sodexho Alliance shares.

Board meetings

The Board of Directors met six times during Fiscal 2006, fulfilling the minimum requirement
of four meetings per year as stated in the Internal Rules.

Date Main items on the agenda Attendance rate

September 13, 2005 - Strategic plan and priority axes for progress 93%
- Approval of budgets for Fiscal 2006

November 15, 2005 - Finalizing the financial statements for Fiscal 2005 93%
- Finalizing the Board Report
- Convening of the Combined Shareholders’ Meeting

January 10, 2006 - Adoption of new stock option plans 100%
January 31, 2006 - Business update for opening months of Fiscal 2006 79 %
March 14, 2006 - Business update for first 5 months of Fiscal 2006 71%

- Business update on activities in the U.S.

May 9, 2006 - Finalizing the interim consolidated financial statements 86%
for the six months to February 28, 2006
- Update on Group human resources policy

The average attendance rate during Fiscal 2006 was 87%.

2. Board Committees

To support its decision-making process, the Board has created three Committees, each with
its own Charter. Broadly, their role is to examine specific issues ahead of Board meetings,
and to submit opinions, proposals and recommendations to the Board.

Audit Committee

The Audit Committee is chaired by Robert Baconnier, who is considered a financial expert. The other members
are Mark Tompkins and Frangois Périgot. Sophie Clamens and Rémi Baudin are invited to attend all Audit Committee
meetings, but are not members.
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The Audit Committee is responsible for ensuring
that the Group’s accounting policies are appropriate
and consistently applied and that effective internal
controls are in place. The Committee periodically
reviews Senior Management reports on risk exposure
and prevention.

The Committee assesses proposals from auditing
firms and submits candidate firms for approval
by the general shareholders’ meeting.

It also performs an annual review of the fees paid to
the auditors of Sodexho Alliance and its subsidiaries,
and assesses auditor independence.

In fulfilling its role, the Audit Committee is assisted
by the Chief Executive Officer, by the Group Chief
Financial Officer and Group Audit Senior Vice
President and by the external auditors. It may also
make inquiries of any Group employee and seek
advice from outside experts.

Michel Landel, Chief Executive Officer of Sodexho
Alliance during Fiscal 2006, and Sian Herbert-Jones,
Chief Financial Officer, were regularly invited

to attend Audit Committee meetings to discuss
their activities and answer questions.

The Audit Committee met four times during Fiscal

2006, with an 83% average attendance rate.

Issues addressed by the Committee included:

= approval of the Internal Audit plan for Fiscal 2006;

= review of the principal accounting policies applied
by the Group;

= transition of the consolidated financial statements
to IFRS;

= organization of the finance function within the
Group;

= reports issued by the Internal Audit department,
and progress reports on the implementation of
internal audit recommendations;

= review of the Form 20-F filed with the Securities
and Exchange Commission;

= progress reports on the “CLEAR” project (internal
control assessment, particularly with respect to
the Sarbanes-Oxley Act and the “Loi de Sécurité
Financiere”);

= supervision of the independence and performance
of the external auditors.

The Audit Committee reviewed the annual consolidated
financial statements for Fiscal 2005, and the interim
consolidated financial statements for the six months
ended February 2006. It also approved the terms

of engagement and fees of the auditors of Sodexho
Alliance and its subsidiaries in connection

with the audit of the consolidated financial
statements for Fiscal 2006.

Finally, the Audit Committee approved in advance all
other engagements performed by the Group’s auditors
and by member firms of their international networks.

Nominating Committee

The Nominating Committee is chaired by Francois
Périgot. The other members are Patricia Bellinger,
Nathalie Szabo, Pierre Bellon and Rémi Baudin.

This Committee examines proposals made by
the Chairman of the Board, and advises the Board:
= on the appointment of:
— Directors;
— the Chief Executive Officer and, as appropriate,
Chief Operating Officer(s);
— members of the Group Executive Committee;
= on succession plans for key executives.

It also keeps an up-to-date, confidential list
of potential replacements in case a position suddenly
becomes vacant.

The Committee reviews nominees prior to their
election as Directors, and where it sees fit assesses
the position of Directors by reference to the criteria
related to the composition of the Board specified

in the relevant legislation and in the Board’s Internal
Rules.

For compliance reasons, the Committee also provides
the Board of Directors from time to time with a list
of Directors qualifying as independent.

The Nominating Committee met formally twice

in Fiscal 2006 to discuss succession planning

for the Chairman, the Chief Executive Officer

and the members of the Group Executive Committee.

The average attendance rate was 80%.
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Compensation Committee

The Compensation Committee is chaired by Rémi
Baudin. The other members are Patricia Bellinger,
Pierre Bellon and Bernard Bellon.

This Committee makes proposals relating

to compensation packages for corporate officers,
executive compensation policy, performance-based
incentives (including stock option plans),

and employee stock ownership plans.

The Committee met three times in Fiscal 2006

to make recommendations to the Board on issues
such as the advisability of introducing a new
International Employee Stock Ownership Plan,

the implementation and plan rules of a new stock
option plan, a review of executive incentivization
tools, and compensation packages for the Chairman
and the Chief Executive Officer.

The average attendance rate in Fiscal 2006 was 75%.

The Board of Directors has also set up a working
group to conduct in-depth studies of Public-
Private Partnership and Private Finance
Initiative investment projects.
Recommendations from this working group are
used by the Board in deciding whether

to authorize the investments and issue

any related guarantees.

The working group consists of directors
(Sophie Clamens, Robert Baconnier,

Pierre Bellon and Mark Tompkins) and includes
Michel Landel, Chief Executive Officer;

Sian Herbert-Jones, Chief Financial Officer;

and certain members of the Group Finance
Department. The group is chaired

by Sian Herbert-Jones. This working group met
three times during Fiscal 2006.

Robert Baconnier

Independent Director,
Chairman of the Audit Committee

Interview

“Thanks to enormous efforts on the part
of our people, the Group has made
considerable progress in internal control.”

Have you noticed any change in the role

of the Board of Directors since the offices

of Chairman and Chief Executive Officer were
separated on September 1, 2005?

Since the separation became effective,
though I have only limited experience as

a director of Sodexho having been appointed
in January 2005, | have felt very clearly that
the Board of Directors has been gradually
assuming more responsibility.

It has now become the forum for critical —
though constructive — dialogue with
management on Group strategy

and action plans.

This leads to a more productive exchange
of views in the decision-making process.

What role has the Audit Committee played
in the Group’s progress in internal control?

Strengthening internal control has been
a central concern of the Audit Committee
for a number of years, especially given
Sodexho’s strongly decentralized culture.

Throughout the year, the Audit Committee

has devoted a considerable amount of its time
to the rollout of the CLEAR project*,

and monitoring Internal Audit assignments
and conclusions and the resulting action plans.
It has also followed closely the action plans

to strengthen resources within the financial
teams, both centrally and within subsidiaries,
and to enhance financial and IT expertise

in the Internal Audit function.

The Audit Committee is delighted to report

that thanks to increased awareness and training
and enormous efforts by Sodexho’s teams,

the Group has made considerable progress

in internal control.

(*) See the description of internal control procedures begining
on page 66.
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3. Information about members
of the Board of Directors

Pierre Bel |Oﬂ Number of Sodexho Alliance shares held: 12,900.

Born January 24, 1930

Married, 4 children

French

Graduate of the Ecole des Hautes Etudes
Commerciales (HEC)

Business address:

Sodexho Alliance

3, avenue Newton — 78180 — Montigny-le-Bretonneux
(France)

Background
Pierre Bellon joined Société d’Exploitations Hoteliéres,
Aériennes, Maritimes et Terrestres in 1958 as Assistant
Manager. He later served as Managing Director
and then Chairman and Chief Executive Officer.
In 1966, he founded Sodexho SA, which became
Sodexho Alliance SA in 1997. He served as Chairman
and Chief Executive Officer until August 31, 2005,
and is currently Chairman of the Board of Directors.
Since 1988, he has served as Chairman and Chief
Executive Officer of Bellon SA, the family holding
company that controls Sodexho Alliance, and also
served as Chairman of the Management Board of
Bellon SA from 1996 to 2002. He has been Chairman of
the Supervisory Board of Bellon SA since February 2002.
Since 1976, he has been a member of the Executive
Council of CNPF, the French employers’ federation,
now known as Medef.
Pierre Bellon has also served as:
= Vice-President of CNPF (subsequently Medef),
1980-2005.
= National President of the French National Center
for Young Business Leaders (formerly the Center
for Young Employers), 1968-1970.
= President of the French National Federation
of Hotel and Restaurant Chains, 1972-1975.
= Member of the French Economic and Social
Council, 1969-1979.

Other corporate offices held
= Bellon SA (Chairman of the Supervisory Board)
= PPR (Member of the Board of Directors)
= CMA CGM (Member of the Supervisory Board)
= Sobelnat SCA (Member of the Supervisory Board)
= He also serves as a Director of various

Sodexho Group companies.

Other positions

= President/founder of the French Management
Improvement Association (APM)

= Board Member of the French National Association
of Joint Stock Companies (ANSA)

Other corporate offices held
within the past five years but no longer held
L’Air Liquide (Member of the Supervisory Board)

Robert Baconnier

Born April 15, 1940 in Lyon (France)
Married, 3 children

French

Degree in Literature, Graduate of the Institute
d’Etudes Politiques de Paris and of the Ecole
Nationale d’Administration (1965-1967)

Business address:
ANSA
39, rue de Prony — 75017 — Paris (France)

Background

Robert Baconnier began his career in 1967 as a civil
servant at the French Ministry of Economy and
Finance, and was assigned to the Internal Revenue
Service (Direction Générale des Imp6ts). From 1977
to 1979 he was Technical Advisor to the office of the
Minister of Economy and Finance, then Deputy
Director in the office of the Minister for the Budget.
From 1979 to 1983 he was Deputy Director in charge
of the International Division of the Tax Legislation
Department; in 1983, he was appointed head of the
Litigation Department of the Internal Revenue
Service. In 1986 he became head of the Internal
Revenue Service. From 1990 to 1991 he was
Paymaster General at the French Treasury.

In 1991, he joined the law firm Bureau Francis
Lefebvre, where he served as Chairman
of the Management Board until 2004.

He is currently Chairman and CEO of ANSA,
the French National Association of Joint Stock
Companies.

Other positions
= Advisor, French Foreign Trade Commission
= Member of the Board of Directors, Lafarge Ciments
= Member of the Supervisory Board,
ELS (Editions Lefebvre Sarrut)

Number of Sodexho Alliance shares held: 410.

Other corporate offices held

within the past five years but no longer held
Chairman of the Tax Committee of Medef,

the French employers’ federation
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Rémi Baudin

Born October 19, 1930

Married, 4 children

French

Graduate of the Ecole des Hautes Etudes
Commerciales (HEC)

Business address:

Sodexho Alliance

3, avenue Newton — 78180 — Montigny-le-Bretonneux
(France)

Background

Before helping Pierre Bellon to create Sodexho, Rémi
Baudin took part in a number of foreign projects for
management consultancy SEMA, from 1957 to 1965.

He reorganized and managed the ship chandlery
business (1965-1969), then set up a joint venture with
Sonatrach in remote site management and headed the
joint venture in Algeria (1969-1970). He successively
managed the Food Services France division, starting
up operations in Belgium (1971-1976); the France and
Africa division, overseeing start-ups in Cameroon,
Nigeria, Ivory Coast, Angola, Benin, Equatorial
Guinea, Algeria and Libya (1977-1982); and the Food
Services France and Europe division (1982-1992). In
1996 he was appointed Chairman of the Supervisory
Board of Bellon SA, becoming its Vice-Chairman in
2002.

Other corporate offices held
= Bellon SA (Vice-Chairman of the Supervisory Board)
= Octofinances SA (Chairman of the Supervisory Board)

Other positions
President and founder of FERCO, the European Food
Services Confederation.

Number of Sodexho Alliance shares held: 4,016.

Other corporate offices held
within the past five years but no longer held
None.

Patricia Bellinger

Born March 24, 1961 in Connecticut (USA)
Married, 2 children

American

BA in Literature, Harvard University

Business address:

BP plc

1, Saint James Square — London — SW1Y 4PD
(United Kingdom)

Background

Patricia Bellinger began her career in Madrid,

Spain in 1986 by founding a casting agency,

and she continued to work in media and
communications in Spain until 1995. In 1995,

she returned to the USA and joined Bristol Myers
Squibb (BMS), the pharmaceutical company,

where she was successively Associate Director for
Communications and Associate Director for Public
Affairs. In 1998 she became the Corporate Director of
Culture and Human Resources Diversity. In 2000,
she joined British Petroleum in London as head of
diversity and inclusion, and in 2006 became Director
of the BP Leadership Academy.

Other positions

= Member of the Executive Leadership Council
(Washington DC)

= Member of the Advisory Board of the Leadership
Center at Morehouse College (Atlanta, USA)

= Member of the Breakthrough Breast Cancer
Generations Appeal Board

Number of Sodexho Alliance shares held: 400.

Other corporate offices held
within the past five years but no longer held
None.

Astrid Bellon

Born April 16, 1969

French

Graduate of ESLSCA

Master of Arts in Cinema Studies, New York City

Business address:

Bellon SA

3 avenue Newton — 78180 — Montigny-le-Bretonneux
(France)

Background

Astrid Bellon has worked in the television and movie
industry since 1999. She is a shareholder of

Les Films d’a Coté, a company she created in 2001.

Other corporate offices held
= Bellon SA (Member of the Management Board)
= Sofrane SAS (Chairman)
= Sobelnat SCA (Permanent Representative
of Sofrane SAS, Managing Partner)

Number of Sodexho Alliance shares held: 36,723.

Other corporate offices held
within the past five years but no longer held
None.
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Bernard Bellon

Born August 11, 1935

Married, 5 children

French

Degree in French Literature from IAE Aix — Marseille

Business address:
14, rue Saint Jean — 1260 — Nyon (Switzerland)

Background

Bernard Bellon was Director of Compagnie Hoteliere
du Midi (part of the Compagnie de Navigation Mixte
Group) from 1962 to 1970 and then held various
managerial positions in banking at CIC-Banque

de I’'Union Européenne Group from 1970 to 1988.

He founded Finadvance SA, a venture capital
company of which he has been Chairman

since its creation in 1988.

Other corporate offices held
= Bellon SA (Member of the Supervisory Board)
= Finadvance SA (Chairman of the Board
of Directors)
= Copelia (Director)

Number of Sodexho Alliance shares held: 323,732.

Other corporate offices held

within the past five years but no longer held
= Perfin SA (Executive Director)

= Jefco (Director)

= Allios Industries (Director)

= CIC France (Non-Voting Observer)

Francois-Xavier Bellon

Born September 10, 1965

Married, 4 children

French

Graduate of the European Business School

Business address:

Adecco Group International Sales
The Triangle, 5 Hammersmith Grove
London W6 0QQ (United Kingdom)

Background

Francois-Xavier Bellon began his career in

the temporary employment industry as an agency
manager for Adia France (1990-1991), then for Ecco
in Barcelona, Spain (1992-1995), where he was
promoted to Sales and Marketing Director and
Regional Director for Catalonia (1993-1995).

He joined the Sodexho Group in September 1995
as Regional Manager, subsequently becoming
Development Manager in the healthcare segment
in France. In 1999, he became the Managing Director

of Sodexho in Mexico. In January 2004,

he was appointed Chief Executive of Sodexho

in the UK, before resigning a few months later.

In 2005, he was appointed as Sales and Marketing
Director of the Temporary Work Division

of the Adecco Group.

Other corporate offices held
Bellon SA (Member of the Management Board)

Other positions
Advisor, French Foreign Trade Commission

Number of Sodexho Alliance shares held: 36,383.

Other corporate offices held
within the past five years but no longer held
None.

Sophie Clamens

Born August 19, 1961

Married, 4 children

French

Graduate of the Ecole des Hautes Etudes
Commerciales du Nord

Business address:

Sodexho Alliance

3, avenue Newton — 78180 — Montigny-le-Bretonneux
(France)

Background

Sophie Clamens began her career in 1985 with Crédit
Lyonnais in New York as a mergers and acquisitions
advisor for the bank’s French clientele. She joined the
Sodexho Group Finance Department in 1994 as a
senior analyst. In 2001, she was appointed Project
Manager — Strategic Financial Planning within the
Group Strategic Planning Department, to develop and
implement key performance indicators. In addition to
this role, she worked on the identification and
dissemination of best practices, and rolled out the
worldwide client retention strategy. Since September
2005, she has been dedicated to this latter role on a
full-time basis as Group Vice-President Client
Retention.

Other corporate offices held

= Bellon SA (Chairman of the Management
Board since 2002)

= Holding Altys SA (Director)

Number of Sodexho Alliance shares held: 7,964.

Other corporate offices held
within the past five years but no longer held
None.
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Paul Jeanbart

Born August 23, 1939
Married, 3 children
Canadian

Civil engineer

Business address:

Rolaco Holding SA

28, boulevard du Pont d’Arve — 1205 — Genéve
(Switzerland)

Background
Co-founder, partner and Chief Executive Officer
of the Rolaco group since 1967.

Other corporate offices held

= Oryx Finance Limited, Grand Cayman (Chairman)

« Hotels Intercontinental Geneve (Chairman
of the Board of Directors)

= Rolaco Holding SA (Executive Director)
and subsidiaries/affiliates of the Rolaco Group
(Member of the Board of Directors)

= Semiramis Hotel Co., Nasco Insurance Group
and Luxury Brand Development and subsidiaries
(Member of the Board of Directors)

= Club Méditerranée SA (Member of the Supervisory
Board)

Number of Sodexho Alliance shares held: 400.

Other corporate offices held
within the past five years but no longer held
« XL Capital Ltd (Member of the Board of Directors)
= Orféevrerie Christofle SA
(Member of the Supervisory Board)
= Delta International Bank (Member of the Board
of Directors)

Charles Milhaud

Born February 20, 1943

Married, 2 children

French

Advanced degree in Mathematics,
Physics and Chemistry

Business address:

CNCE (Groupe Caisse d’Epargne)

50, avenue Pierre Mendés France — 75201 — Paris
Cedex 13 (France)

Background

In 1964, Charles Milhaud joined the Caisse
d’Epargne, where in 1983 he became Chief Executive
Officer of the Bouches-du-Rhéne and Corsica regions
and a member of the Supervisory Board of the Centre
National des Caisses d’Epargne (CNCEP). In 1995,

he became Vice-Chairman of the Board of Directors

of Caisse Centrale des Caisses d’Epargne.

In 1999, after the merger of these two institutions
and the creation of the Caisse Nationale des Caisses
d’Epargne (CNCE), Charles Milhaud was appointed
Chairman of the Management Board of CNCE.

Other corporate offices held
= Ixis Corporate & Investment Bank
(Chairman of the Supervisory Board)
= Crédit Foncier de France
(Chairman of the Supervisory Board)
= Financiéere Oceor
(Chairman of the Supervisory Board)
= Issoria (Chairman of the Supervisory Board)
= Perexia (Vice-Chairman of the Supervisory Board)
= Sogima (Director)
= CDC Enterprise (Member of the Supervisory Board)
= Ixis Asset Management
(Member of the Supervisory Board)
= Ixis Asset Management Group
(Member of the Supervisory Board)
= Ixis Private Capital Management
(Member of the Supervisory Board)
= CNP Assurances SA (Member of the Supervisory
Board and Vice-Chairman)

Other positions

= Groupement Européen des Caisses d’Epargne
(Chairman)

= Fédération Bancaire Francaise (Member
of Executive Committee, Treasurer, Vice-Chairman)

= Groupement National de la Coopération (Director)

= Belem Foundation (Treasurer)

= L’Université du Groupe Caisse d’Epargne
(Chairman)

Number of Sodexho Alliance shares held: 400.

Other corporate offices held
within the past five years but no longer held
= Caisse des Dépots Développement (Director)
= Cetelem (Member of the Supervisory Board)
= Ecureuil Participations (Director)
= Société Nouvelle d’Exploitation de la Tour Eiffel
(Director)
= Université René Descartes (Paris V) (Director)
= SICP (Chairman of the Board of Directors)
= CDC Finance — CDC Ixis
(Vice-Chairman of the Supervisory Board)
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Francois Périgot

Born May 12, 1926

Married

French

Advanced degree in Law, graduate of the Institut
d’Etudes Politiques de Paris

Business address:
Medef International
9, avenue Frédéric Le Play — 75007 — Paris (France)

Background

After serving as Chairman and Chief Executive
Officer of Thibaud Gibbs et Compagnie from 1968 to
1970, Francois Périgot successively held the positions
of Chairman and Chief Executive Officer of Unilever
Spain and Chairman and Chief Executive Officer

of Unilever France (1971-1986).

From 1986 to 1998, he was Chairman of Compagnie
du Platre, and from 1988 to 1998 he served as
Vice-Chairman, and later Chairman, of UNICE,

the European union of employer and industry
confederations.

Francois Périgot has also been:

e Chairman of the French Enterprise Institute
(1983-1986)

e Chairman of the CNPF, the French employers’
federation (1986-1994)

e Member of the Executive Committee of the
International Chamber of Commerce (1987-1989)

e Member of the French Economic and Social Council
(1989-1999)

e Chairman of Medef International (1997-2005)

e Chairman of the Franco-Dutch Chamber
of Commerce (1996-2002)

¢ President of the International Organization
of Employers (2001-2006)

He has been Honorary President of Medef
and Medef International since 2005.

Other corporate offices held
e Unilever France Holdings (Director)
e OENEO (Director)

Number of Sodexho Alliance shares held: 400.

Other corporate offices held

within the past five years but no longer held
e Marine Wendel (Director)

e Astra Calvé (Director)

e Lever (Director)

e CDC Participations (Director)

e Radoux (Director)

Nathalie Szabo

Born January 26, 1964

Married, 3 children and legal guardian for 2 nephews
French

Graduate of the European Business School

Business address:
Sodexho Prestige - L'Affiche
19, rue de Sevres — 92100 — Boulogne (France)

Background

Nathalie Szabo began her career in the Food Services
industry in 1987. From 1989, she was an account
manager for Scott Traiteur, and then Sales Manager
of “Le Pavillon Royal”.

She joined Sodexho in March 1996 as Sales Director
for Sodexho Prestige in France, becoming a Regional
Manager in 1999. In September 2003 she was
appointed Managing Director of Sodexho Prestige,
and was also appointed as Managing Director

of L'Affiche in January 2006.

Other corporate offices held

e Bellon SA (Member of the Management Board)

e SEGSHMI — Société du Lido (Member of the
Supervisory Board)

Number of Sodexho Alliance shares held: 1,147.

Other corporate offices held
within the past five years but no longer held
None.

Peter Thompson

Born September 15, 1946 in Melbourne (Australia)
Married, 3 children

American

BA Modern Languages, Oxford University; MBA,
Columbia University

Business address:

Thompson Holdings LLC

11 Broad Road

Greenwich, CT 06830 (United States)

Background

Peter Thompson began his career in marketing in
1970. In 1974, he became a Product Manager at
General Foods Corp. He joined GrandMet plc in 1984,
where he held management positions (Green Giant,
Héagen-Dazs, Pillsbury, etc). In 1992 he became
Chairman and CEO of GrandMet Foods Europe, based
in Paris. In 1994 he joined the PepsiCo Group where
he successively held the following positions:
Chairman of Walkers Crisps in the UK; CEO Europe,
Middle East, Africa of Frito-Lay International; and
finally CEO of Pepsi-Cola International (1996-2004).
Currently, he is a private investor and a Director of
Syngenta AG.

49



The same vision worldwide

Together for the future Daily Life

Governance and transparency Sodexho in the world

Other corporate offices held
Syngenta AG (Director and Member of the Audit
Committee)

Number of Sodexho Alliance shares held: 400.

Other corporate offices held

within the past five years but no longer held

= Pepsi-Cola International (Chief Executive Officer) —
United States

= Pepsi Gemex SA de CV (Director) — Mexico

= Stanwich School (Chairman of the Board of
Trustees) — United States

H.J. Mark Tompkins

Born November 2, 1940

Married, 3 children

British

Masters degree in Natural Sciences and Economics
from the University of Cambridge; MBA from the
Institut Européen d’Administration des Affaires
(INSEAD)

Business address:
Thurloe Capital Partners Ltd
15 Cromwell Road, London SW7, United Kingdom

Background

H.J. Mark Tompkins began his career in investment
banking in 1964 with Samuel Montagu & Company
(now HSBC). From 1965 to 1971, he was a
management consultant with Booz Allen & Hamilton
working on assignments in the UK, continental
Europe and the USA. He joined the Slater Walker
Securities group in 1972 and was named Chairman
and Chief Executive Officer of Compagnie Financiére
Haussmann, a publicly traded company in France.
From 1975 through 1987, he was active in residential
and commercial property investment in the Middle
East, Germany, Spain, France and the United States.
In 1987 and subsequent years, his focus moved to
private equity and development capital in publicly
traded entities, notably in the healthcare,
biopharmaceutical, wholesale and distribution,
tourism and leisure, and manufacturing sectors.

Other corporate offices held
Mark Tompkins is also on the Board of Directors of:
= Allied Healthcare International, Inc. (United States)
= Healthcare Enterprise Group Plc (United Kingdom)
= Kingkaroo (Pty) Ltd (South Africa)
= Samara Private Game Reserve (Pty) Ltd

(South Africa)

Number of Sodexho Alliance shares held: 400.

Other corporate offices held within
the past five years but no longer held
= Original Investments Ltd
(Member of the Board of Directors)
= Baobaz SA (Member of the Board of Directors)
= Partners Holdings Plc
(Member of the Board of Directors)
= CalciTech Ltd (Member of the Board of Directors)

4. Directors’ compensation

Directors’ fees

Directors’ fees were calculated and paid in

accordance with the Board’s Internal Rules,

based on the following criteria:

= 15,000 euro fixed fee to each Director;

= 1,500 euro per attendance at Board meetings;

= 5,000 euro fixed fee to each member of a Board
Committee;

= 600 euro per attendance at Committee meetings.

The total amount of directors’ fees paid for Fiscal
2006 was 400,500 euro, out of the maximum of
450,000 euro authorized by the general shareholders
meeting of January 31, 2006.

o0



Sodexho Alliance / 2005-2006 Reference Document

Compensation and other benefits paid to members of the Board of Directors

(in compliance with article L 225-102-1 of the French Commercial Code)

Total Total Sodexho Alliance Bellon SA

(In euro) Fiscal 2005® Fiscal 2006 ® Directors’ fees @
Pierre Bellon 485,867 272,703 37,000 235,703
Robert Baconnier 13,600 29,900 29,900

Rémi Baudin 38,800 40,900 39,400 1,500
Patricia Bellinger 16,700 34,000 34,000

Astrid Bellon 88,664 94,296 24,000 70,296
Bernard Bellon 32,300 32,300 30,800 1,500
Francois-Xavier Bellon 273,869 92,796 22,500 70,296
Sophie Clamens 190,162 202,673 26,400 90,964
Paul Jeanbart 26,500 21,000 21,000

Charles Milhaud 19,500 16,500 16,500

Francois Périgot 32,100 36,100 36,100

Nathalie Szabo 161,709 181,203 30,200 76,960
Peter Thompson 10,500 24,000 24,000

Mark Tompkins 30,800 28,700 28,700

(1) Total including directors’ fees paid by Sodexho Alliance and all forms of compensation paid for positions held in Bellon SA, Sodexho Alliance,

and/or Sodexho Group companies.
(2) All forms of compensation paid for positions held in Bellon SA.

(3) Pierre Bellon receives no compensation for his position as Chairman of the Board of Sodexho Alliance, but has the use of a company car,

an office and secretarial assistance.

5. Assessment of Board
operating procedures

Following an assessment of Board operating
procedures conducted by one of the Directors

in Fiscal 2004, a number of improvements were made
to the Board’s Internal Rules during the following
Fiscal year. During Fiscal 2006, Board members
expressed an interest in holding periodic meetings
with Group Executive Committee members,

and a series of such meetings was scheduled.

In September 2006, the Board decided to conduct
a formal assessment procedure. The method to be
used for this assessment will be decided upon

by the Board in March 2007.

6. Compliance with corporate
governance rules

As a result of Sodexho Alliance’s listing on two
different stock exchanges, the Group’s corporate
governance structure includes the mandatory
provisions of French corporate governance law and
the securities laws and regulations of both France
and the U.S,, as well as the rules that are promulgated
by both public markets. As a result, the Group
believes that its corporate governance structure

is robust and reflects the evolving best practices

of corporate governance in the U.S. and France.

Family relationships between members
of the Board of Directors and of the Senior
Management are as follows:
= Astrid Bellon, Sophie Clamens, Nathalie Szabo
and Francois-Xavier Bellon (Directors) are
the children of Pierre Bellon, Chairman of
the Board of Directors;
= Bernard Bellon (Director) is the brother
of Pierre Bellon.

There are no other family relationships between
members of the Board of Directors and the members
of the Executive Committee of Sodexho Alliance.

No loans or guarantees have been made to either
members of the Board of Directors or Senior
Management by Sodexho Alliance or by any Group
company.

No assets necessary for the Group’s operations are
owned by either members of the Board of Directors
or Senior Management or by their families.

There are no potential conflicts of interest between

the duties to Sodexho Alliance of members of the

Board of Directors or of the Senior Management and

their private interests. In particular:

= Pierre Bellon and his children control 68.5% of
Bellon SA, which holds 36.83% of the share capital
of Sodexho Alliance.

= Bernard Bellon, with other members of his family,
holds 13% of the shares of Bellon SA.
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= Charles Milhaud is Chairman of the Management
Board of CNCE, which in June 2004 granted Bellon
SA, the parent company of Sodexho Alliance,
a 413 million loan repayable in July 2012. This loan
cancelled and replaced the 400 million bond issue
subscribed in May 2001. In addition, the Sodexho
Group has signed framework agreements with the
Caisses d’Epargne Foundation in France relating
to the management of approximately fifty sites.

In order to conform with the Board’s Internal Rules

the following directors have acquired Sodexho

Alliance shares during Fiscal 2006:

= Patricia Bellinger, 400 shares on January 30, 2006
for an amount of 18,598.51 USD ;

= Robert Baconnier, 410 shares on November 25, 2005
for an amount of 13,669.40 euro ;

= Peter Thompson, 400 shares on January 7, 2005
for an amount of 12,151.50 USD.

As far as we are aware, no member of the Board

of Directors or of the senior management has

during the past five years:

= been convicted of fraud;

= been associated with a bankruptcy, receivership
or liquidation;

= been the subject of any official public incrimination
and/or sanction issued by a statutory or regulatory
authority.

Also as far as we are aware, no member of the Board
of Directors or of the Senior Management has been
disqualified by a court from acting as a member

of the administrative, management or supervisory
bodies of a publicly-traded company or from
participating in the management or conduct

of the affairs of a publicly-traded company during
the past five years.

CHIEF EXECUTIVE
OFFICER
SINCE SEPTEMBER 1, 2005

Michel Landel

Born November 7, 1951

Married, 3 children

French

Graduate of the European Business School

Business address:

Sodexho Alliance

3, avenue Newton — 78180 —
Montigny le Bretonneux (France)

Background

Michel Landel began his career in 1977 at Chase
Manhattan Bank, and in 1980 became the manager
of a building materials factory for the Poliet Group.
He was recruited by Sodexho in 1984 as Head of
Operations for East and North Africa before being
promoted in 1986 to Head of African Operations for
the Remote Site Management business. In 1989, he
took charge of North American operations. He was
closely involved in the 1998 alliance with Marriott
Management Services, and in the formation of
Sodexho Marriott Services. In 1999, he became the
Chief Executive Officer of Sodexho Marriott Services,
now Sodexho, Inc.

In February 2000, Michel Landel was appointed Vice-
Chairman of the Sodexho Alliance Executive Committee.
From June 2003 to August 2005, Michel Landel held
the post of Group Chief Operating Officer, responsible
for North America, the United Kingdom and Ireland,
and for the Remote Site Management activity.

He was appointed Chief Executive Officer of Sodexho
Alliance on September 1, 2005.

Other corporate offices held
= Sodexho, Inc. (Director)
= Sodexho Holdings Ltd (Director)

Other positions

= Chairman of the STOP Hunger Association
(France)

= Chairman of the Sodexho Foundation
(United States)

= Member of the Management Board of Sodexho Pass
International SAS

Number of Sodexho Alliance shares held: 34,120.

Other corporate offices held
within the past five years but no longer held
None.
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EXECUTIVE COMPENSATION
FOR FISCAL 2006

1. Senior Management

During Fiscal 2006, Michel Landel served as Chief Executive Officer.

The amount of compensation and other benefits paid to the Chief Executive Officer was as follows:

(In euro) Total® Fixed salary  Variable bonuses Benefitsinkind® Supplementary retirement benefit®
Fiscal 2005® 1,722,001 627,110 554,007 152,262
Fiscal 2006 ® 1,516,065 843,447 4,224 100,451

(1) Total including gross amount of all forms of compensation paid during the Fiscal year for positions held in Bellon SA, Sodexho Alliance, and/or Sodexho

Group companies.
(2) Includes company car, accommodation and relocation expenses.

(3) Contribution to a supplementary retirement benefit plan during the Fiscal year.

(4) Michel Landel served as Chief Operating Officer during Fiscal 2005.
(5) Michel Landel served as Chief Executive Officer during Fiscal 2006.

The performance bonus paid for Fiscal 2005 to Michel Landel during Fiscal 2006 amounted to 477,280 euro.

2. Executive Committee

The members of the Executive Committee during

Fiscal 2006 were:

= Michel Landel, Chief Executive Officer,
Sodexho Alliance

= Elisabeth Carpentier, Group Executive
Vice President, Human Resources

= Pierre Henry, Group Chief Operating Officer —
Chief Executive Officer, Service Vouchers
and Cards

= Sian Herbert-Jones, Group Chief Financial Officer

= Vincent Hillenmeyer, Group Executive
Vice President, Strategic Planning

= Philip Jansen, Group Chief Operating Officer —
Chief Executive, United Kingdom and Ireland,
Food and Facilities Management services

= Nicolas Japy, Group Chief Operating Officer —
Chief Executive Officer, Universal Sodexho
Remote Sites and Chief Executive Officer,
Asia/Australia Food and Facilities Management
services

= Richard Macedonia, Group Chief Operating
Officer — Chief Executive Officer, North America
Food and Facilities Management services

= Jacques Pétry, Group Chief Operating Officer —
Chief Executive Officer, Continental Europe
and South America Food and Facilities
Management services

= Clodine Pincemin, Group Executive Vice
President, Communications and Sustainable
Development

= Damien Verdier, Group Executive Vice-President,
Marketing

The total amount of compensation for Fiscal 2006
paid to the eleven members of the Executive
Committee in post as of August 31, 2006 was
7,953,579 euro. This amount comprised a fixed
component of 4,436,007 euro and a variable
component of 2,775,790 euro, the balance comprising
benefits in kind and supplementary retirement
benefits.

Compensation paid to Executive Committee members
comprises base salary, annual performance bonus
and medium-term plans, benefits in kind, and
supplementary retirement benefits paid by Sodexho
Alliance and other Group companies.

The annual performance bonus, which is a variable
component of executive compensation, amounts to
between 50% and 80% of base salary if the
performance targets set in the previous fiscal year
are met.

Up to 70% of the performance bonus is based on the
financial performance of the Group, or of the business
unit for which the executive is responsible, during
the previous fiscal year. The rest is linked to the
attainment of personal objectives set at the start of
the fiscal year, including targets related to indicators
such as client retention, diversity or human resources
management for the business unit for which the
executive is responsible.

Bonuses are calculated and paid after the year-end
accounts have been finalized and audited.
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STOCK OPTION POLICY

The Group’s executive stock option policy has two objectives:
= linking the financial interests of executives to those of our shareholders;
= attracting and retaining the entrepreneurs we need to expand and strengthen our market leadership.

Stock options are not granted to members of the Board of Directors.

1. Sodexho Alliance stock options granted to employees

The table below shows current plans awarded by Sodexho Alliance, authorized at the extraordinary general
shareholders’ meetings of February 21, 2000, February 4, 2003 and February 3, 2004.

Number of options

Date of Board outstanding at August 31, 2006

Meeting authorizing Total number Exercise period start Expiration Exercise (excl. grantees no longer
the plan of options granted date date price (euro) employed by the Group)
January 11, 2002 (A) 470,740 January 11, 2006 January 10, 2007 47.00 333,231
January 11, 2002 (B) 1,186,542 January 11, 2006 January 10, 2008 47.00 960,771
September 17, 2002 12,000 April 01, 2006 March 31, 2008 47.00 12,000
October 10, 2002 (A) 1,820 October 10, 2006 October 09, 2007 21.87 1,355
October 10, 2002 (B) 1,400 October 10, 2006 October 09, 2007 21.87 910
January 27, 2003 (A) 1,147,100 January 27, 2004 January 26, 2009 24.00 766,874
January 27, 2003 (B) 1,713,950 January 27, 2004 January 26, 2009 24.00 973,841
January 27, 2003 (C) 56,750 January 27, 2004 January 26, 2009 24.00 10,313
June 12, 2003 (B) 84,660 January 27, 2004 January 26, 2009 24.00 43,415
January 20, 2004 (A) 483,350 January 20, 2005 January 19, 2010 24.50 404,129
January 20, 2004 (B) 518,633 January 20, 2005 January 19, 2010 24.50 366,153
January 20, 2004 (C) 7,700 January 20, 2005 January 19, 2010 24.50 6,350
January 18, 2005 (A) 537,100 January 18, 2006 January 17, 2011 23.10 473,631
January 18, 2005 (B) 466,000 January 18, 2006 January 17, 2011 23.10 410,365
January 18, 2005 (C) 6,900 January 18, 2006 January 17, 2011 23.10 6,650
June 16, 2005 (B) 20,000 June 16, 2006 June 15, 2011 26.04 20,000
September 13, 2005 (B) 10,000 September 13, 2006  September 12, 2011 28.07 10,000
January 10, 2006 (A1) 369,604 January 10, 2007 January 09, 2012 34.85 368,604
January 10, 2006 (A2) 192,996 January 10, 2007 January 09, 2012 34.85 190,596
January 10, 2006 (B) 399,802 January 10, 2007 January 09, 2012 34.85 395,952
January 10, 2006 (C) 5,050 January 10, 2007 January 09, 2012 34.85 5,050

(A) Plan reserved for non-American employees.
(Al) Plan reserved for employees resident in France.
(A2) Plan reserved for employees not resident in France.
(B) Plan reserved for American employees.
(C) Plan reserved for American employees not resident in the United States.
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The following Stock Incentive Plans awarded by Sodexho Marriott Services (SMS Plans) to its North American

employees between 1997 and 2001, assumed by Sodexho Alliance in 2001 via its 100%-owned subsidiary
Sodexho Awards (see note 4.23.4 to the consolidated financial statements), are still current:

Number of options

outstanding at August 31, 2006

Total number Exercise period Expiration Exercise price (excl. grantees no longer
Date of grant of options assumed start date date (USD) employed by the Group)
Nov. 06, 1997 112,648 Nov. 06, 1998 Nov. 06, 2012 30.0100 42,630
Jun. 08, 1998 478,507 Oct. 08, 1999 Jun. 08, 2008 38.8195 196,674
Sep. 22, 1998 10,999 Sep. 22, 1999 Sep. 22, 2008 37.8075 4,221
Feb. 08, 1999 13,722 Feb. 08, 2000 Feb. 08, 2009 31.9498 4,415
Nov. 22, 1999 1,155,008 Nov. 22, 2000 Nov. 22, 2009 22.3391 355,557
Jul. 19, 2000 13,764 Jul. 19, 2001 Jul. 19, 2010 23.0135 452
Dec. 15, 2000 702,817 Dec. 15, 2001 Dec. 15, 2010 28.1557 233,758
Jan. 05, 2001 2,966 Jan. 05, 2002 Jan. 05, 2011 27.5656 2,966
Feb. 05, 2001 2,966 Feb. 05, 2002 Feb. 05, 2011 39.4315 2,966
Feb. 17, 2001 2,595 Feb. 17, 2002 Feb. 17, 2011 39.8496 2,595
Apr. 02, 2001 19,281 Apr. 02, 2002 Apr. 02, 2011 39.7080 8,157

2. Sodexho Alliance stock options granted to and exercised
by Executive Committee members

The table below shows options granted to or exercised by Executive Committee members under the stock option plans

awarded by Sodexho Alliance as described on page 54.

Elisabeth  Pierre Sian Vincent Philip

Carpentier Henry Herbert-Jones Hillenmeyer Jansen
Plan date Jan. 11, 2002 options granted 10,000 3,400 15,000 4,000 -
Exercise price in euro 47 options exercised in the fiscal year - - - - -
Expiration date Jan. 10, 2007 options not yet exercised 10,000 3,400 15,000 4,000 -
Plan date Jan. 27, 2003 options granted 35,000 7,300 40,000 17,000 -
Exercise price in euro 24 options exercised in the fiscal year - - - - -
Expiration date Jan. 26, 2009 options not yet exercised 35,000 7,300 40,000 17,000 -
Plan date Jun 12, 2003 options granted - - - - =
Exercise price in euro 24 options exercised in the fiscal year - - - - -
Expiration date Jan. 26, 2009 options not yet exercised - - - - -
Plan date Jan. 20, 2004 options granted 35,000 5,000 40,000 17,000 -
Exercise price in euro 24.50 options exercised in the fiscal year - - - - -
Expiration date Jan. 19, 2010 options not yet exercised 35,000 5,000 40,000 17,000 -
Plan date Jan. 18, 2005 options granted 35,000 10,000 40,000 17,000 8,000
Exercise price in euro 23.10 options exercised in the fiscal year - - - - -
Expiration date Jan. 17, 2011 options not yet exercised 35,000 10,000 40,000 17,000 8,000
Plan date Jan. 10, 2006 options granted 35,000 35,000 40,000 17,000 20,000
Exercise price in euro 34.85 options exercised in the fiscal year - - - - -
Expiration date Jan. 09, 2012 options not yet exercised 35,000 35,000 40,000 17,000 20,000
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Nicolas Michel Richard Jacques Clodine Damien
Japy Landel Macedonia Pétry Pincemin Verdier

Plan date Jan. 11, 2002 options granted 2,500 30,000 26,000 - 6,500 2,500
Exercise price in euro 47 options exercised in the fiscal year

Expiration date Jan. 10, 2007 options not yet exercised 2,500 30,000 26,000 - 6,500 2,500
Plan date Jan. 27, 2003 options granted 15,000 60,000 40,000 - 19,000 12,000
Exercise price in euro 24 options exercised in the fiscal year

Expiration date Jan. 26, 2009 options not yet exercised 15,000 60,000 40,000 - 19,000 12,000
Plan date Jun 12, 2003 options granted - - 15,000 - - -
Exercise price in euro 24 options exercised in the fiscal year

Expiration date Jan. 26, 2009 options not yet exercised - - 15,000 - - -
Plan date Jan. 20, 2004 options granted 10,000 45,000 35,000 - 10,000 8,000
Exercise price in euro 24.50 options exercised in the fiscal year

Expiration date Jan. 19, 2010 options not yet exercised 10,000 45,000 35,000 - 10,000 8,000
Plan date Jan. 18, 2005 options granted 15,000 60,000 35,000 - 10,000 7,000
Exercise price in euro 23.10 options exercised in the fiscal year

Expiration date Jan. 17, 2011 options not yet exercised 15,000 60,000 35,000 - 10,000 7,000
Plan date Jan. 10, 2006 options granted 30,000 63,000 27,500 30,000 12,000 20,000
Exercise price in euro 34.85 options exercised in the fiscal year

Expiration date Jan. 09, 2012 options not yet exercised 30,000 63,000 27,500 30,000 12,000 20,000

The table below shows options granted to and exercised by Executive Committee members under the stock incentive
plans awarded by Sodexho Marriott Services (SMS Plans) between 1997 and 2001, as mentioned on page 55.

Vincent Michel Richard
Hillenmeyer Landel Macedonia
Plan date Nov. 06, 1997 options granted - - 1,836
Exercise price in USD 30.0100  options exercised in the fiscal year - - 1,836
Expiration date Nov. 06, 2012 options not yet exercised - - 0
Plan date Jun. 08, 1998 options granted - 17,609 5,376
Exercise price in USD 38.8195 options exercised in the fiscal year - - 1,340
Expiration date Jun. 08, 2008 options not yet exercised - 17,609 4,036
Plan date Nov. 22, 1999 options granted - 55,607 10,288
Exercise price in USD 22.3391 options exercised in the fiscal year - - 2,288
Expiration date Nov. 22, 2009 options not yet exercised - 55,607 0
Plan date Dec. 15, 2000 options granted 2,974 29,657 18,536
Exercise price in USD 28.1557  options exercised in the fiscal year 2,974 - 18,536
Expiration date Dec. 15, 2010 options not yet exercised 0 29,657 0

3. Sodexho Alliance stock options granted and exercised during
the Fiscal year for the 10 employees (other than senior management)
granted or exercising the highest number of options

Number of options

Number of options granted  Exercise price exercised during
during the Fiscal year in euro Date of exercise Plan date the Fiscal year
266,500 34.85 January 10, 2007 — January 09, 2012 January 10, 2006
24.00 November 2005 — May 2006 January 27, 2003 110,000
24.00 February 2006 June 12, 2003 7,500
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AUDIT FEES

Nature of services PricewaterhouseCoopers KPMG
Amount® % Amount® %

Fiscal Fiscal Fiscal Fiscal Fiscal Fiscal Fiscal Fiscal
2005 2006 2005 2006 2005 2006 2005 2006

Audit
= Audit of individual company financial statements

and consolidated financial statements 5.9 5.2 89% 52% 3.8 3.9 95% 57%
= Section 404 of Sarbanes-Oxley certification

and other audit services 0.4 4.5 6% 45% 0.1 2.7 3% 40%
Sub-total: audit 6.3 9.7 95% 97% 3.9 6.6 98% 97%
Other services
= Legal, tax, labor law 0.3 0.3 5% 3% 0.1 0.2 2% 3%
Sub-total: other services 0.3 0.3 5% 3% 0.1 0.2 2% 3%
Total 6.6 10.0 100%  100% 4 6.8 100%  100%

(1) In millions of euro.

KPMG Audit was appointed joint auditor of Sodexho Alliance at the general shareholders’ meeting of February 4, 2003.

The Audit Committee has drawn up a plan whereby one or the other of the international firms retained as auditors

by Sodexho Alliance will be appointed to act as auditors to virtually all Group subsidiaries. The aims of this plan are
to ensure that the Group receives a consistent and high-quality service, and to centralize relations with the external
auditors at senior management and Audit Committee level. This plan will be progressively rolled out until 2008,
reflecting the fixed-term audit mandates that exist in some countries.

Audit fees paid by Group subsidiaries to firms other than PricewaterhouseCoopers and KPMG (and member firms
of their international networks) amounted to 0.6 million euro for Fiscal 2006.

Audit fees paid during the Fiscal year were impacted by:

= the introduction of IFRS, with the adoption of new standards for Fiscal 2006, and for comparison, the restatement
of an opening balance sheet as of August 31, 2004 and for Fiscal 2005;

= the first certification of internal control procedures pursuant to Section 404 of the Sarbanes-Oxley Act.

In order to conform to applicable U.S. regulations, the Audit Committee approved in advance all services performed
by the auditors during Fiscal 2006. The Audit Committee has established and implemented a policy to approve
all audit missions and fees and to pre-approve other services provided by the external auditors.
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PRINCIPAL SHAREHOLDERS
1. Shareholders identified as of August 31, 2006

Number of shares % of issued capital Number of voting rights % of voting rights
Bellon SA 58,572,917 36.83 74,055,815 41.90
Arnhold and S. Bleichroeder Advisers 15,983,557 10.05 15,983,557 9.04
Caisse des Dépots et Consignations 5,480,080 3.45 8,461,008 4.79
Employees 2,297,246 1.44 3,459,234 1.96
Treasury shares 3,085,785 1.94 - -
Public 73,606,828 46.29 74,789,181 42.31
TOTAL 159,026,413 100.00 176,748,795 100.00

The difference between percentage interests in the share capital and the percentage of voting rights arises because:
= the company’s bylaws confer double voting rights on registered shares held by the same shareholder

for at least four years;
= treasury shares are denied voting rights by law.

Collectively, members of the Board of Directors and senior management directly hold less than 0.5%

of the share capital of Sodexho Alliance. During Fiscal 2006, except for transactions disclosed on page 52,

none of these individuals disclosed to the Company that he or she had traded, directly or through related persons,
in Sodexho Alliance shares.

As of the date of the Reference Document, Sodexho Alliance is not aware of:

= any other shareholder holding 2.50% or more of the capital or voting rights of Sodexho Alliance directly,
indirectly or in concert;

= any shareholders’ pact or other agreement which, if implemented, could result in a change
of control of Sodexho Alliance.

Agreements contracted other than on an arm’s length basis and in the ordinary course of business between Sodexho
Alliance and members of the Board of Directors or senior management or any shareholder holding more than 10%
of the voting rights of Bellon SA are described on page 60 of the Reference Document.
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2. Controlling interests as of August 31, 2006

Bernard Bellon Pierre Bellon

and other members

of the Bellon family and his children

13.00% [REEUIISTEEN 53 509
family holding
company
I
36.83%
0 o
Employees 1.44% - Public*

l

Sodexho Alliance SA 18.50%

1.94%

Treasury 59.79%

shares

v

Sofinsod

(*) Including Arnhold and S. Bleichroeder Advisers (10.05%) and Caisse des Dépots et Consignations (3.45%)
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3. Controlling shareholder
measures

4. Regulated related-party

In the interests of transparency and disclosure,
Sodexho Alliance has put in place a series of
measures inspired by the recommendations of the
October 2003 AFEP-MEDEF report on corporate
governance for listed companies, and by applicable
rules issued by the Securities and Exchange
Commission in the United States.

Examples of these measures include:
= The independent status of six of the fourteen
members of the Board of Directors.
= The existence of three Board committees,
two of which (the Nominating Committee
and the Compensation Committee) include
independent directors, and the third of which
(the Audit Committee) is composed entirely
of independent directors.
= The separation of the roles of Chairman of the
Board and Chief Executive Officer. On September 1,
2005, Michel Landel — neither a member of the
Bellon family, nor a corporate officer of Bellon SA —
succeeded Pierre Bellon as Chief Executive Officer
of Sodexho Alliance. Pierre Bellon remained
the Chairman of the Board.
The disclosures within this Reference Document
of the relationship between Sodexho Alliance
and Bellon SA. These include the service agreement
described below (the fee basis of which was
approved by shareholders in accordance with the
procedure required under French law for regulated
related-party agreements), and the status of and
changes in the ownership interest of Bellon S.A.
in Sodexho Alliance (disclosed on page 193 of this
Reference Document).

agreements

e On December 31, 1991, Bellon SA and Sodexho
Alliance entered into a service agreement whereby
Bellon SA provides Sodexho Alliance and Sodexho
Group companies with assistance and advice in
areas such as strategy, finance, accounting and
capital markets, directly or with qualified experts.
In return for these services, Bellon SA is paid a fee,
the amount of which is approved annually by the
Board of Directors of Sodexho Alliance in
accordance with the relevant legal requirements.

The following are directors of the two companies
involved: Pierre Bellon, Rémi Baudin, Bernard
Bellon, Francois-Xavier Bellon, Sophie Clamens,
Nathalie Szabo and Astrid Bellon. Bellon SA
invoiced a total of 4,811,400 euro (excluding VAT)
to Sodexho Alliance under this agreement

for Fiscal 2006.

= On September 13, 2005, Bellon SA and Michel
Landel clarified various terms of the latter’s
employment contract. Bellon SA undertook to make
various payments to Michel Landel in the event of
the termination of his contract over and above the
termination payments to which he would be
entitled under the law or collective agreements.

Bellon SA also agreed to enroll Michel Landel

in the Sodexho Group executive retirement benefit
plan, in addition to his compulsory retirement
benefit entitlement. Contributions paid in respect
of Fiscal 2006 amounted to 100,451 euro.

= Sodexho Alliance has also signed several
agreements with certain of its subsidiaries pursuant
to which it either forgives receivables or provides
subsidies for a total amount of approximately
13,000,000 euro.

As far as we are aware, there are no other service
agreements between any corporate officer and
Sodexho Alliance or a subsidiary of Sodexho
Alliance from which he/she might derive a benefit.
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CHAIRMAN'S REPORT

ON THE OPERATING PROCEDURES OF THE BOARD
OF DIRECTORS AND ON INTERNAL CONTROL PROCEDURES

“In accordance with article L 225-37 of the Commercial Code, the present report is issued
as a supplement to the Board of Directors’ Report in order to inform shareholders about
the preparation and organization of the work of the Board of Directors and about internal

control procedures.”

1. Description of the Group

1.1. Activities

Sodexho Alliance has two core activities:
Food and Facilities Management services
and Service Vouchers and Cards.

The Food and Facilities Management services

activity is organized by geographic area:

= North America;

= Continental Europe;

= United Kingdom and Ireland;

= Rest of the World (including South America,
Asia/Australasia and the worldwide
Remote Site Management segment).

The Group’s business units consist of the Service
Vouchers and Cards activity and the individual
geographic areas within the Food and Facilities
Management services activity.

1.2. Organization

Sodexho Alliance is administered by a Board
of Directors, chaired by Pierre Bellon.

On September 1, 2005 the roles of Chairman

of the Board of Directors and Chief Executive Officer
were separated, and Michel Landel succeeded

Pierre Bellon as Chief Executive Officer of Sodexho
Alliance. The Internal Rules of the Board of Directors
defined their respective roles as follows.

« Role of the Chairman of the Board Of Directors

The Chairman of the Board of Directors represents
the Board of Directors, and organizes and directs
their work, for which he is accountable to the general
shareholders’ meeting. He ensures that the company’s
administrative bodies are functioning properly,

and in particular ensures that the Directors are
capable of fulfilling their remit.

In order to safeguard its independence within
the organizational structure, the Internal Audit
Department reports directly to the Chairman of
the Board of Directors.

» Role of the Chief Executive Officer

Limits are placed on the powers of the Chief
Executive Officer; these limits are set by the Board
of Directors, based on recommendations from

the Chairman of the Board. The Chief Executive
Officer must obtain the prior consent of the Board
to pledge corporate assets as collateral or to bind
the company beyond specific limits as regards
investments, disposals or borrowings. The Chief
Executive Officer must also obtain the prior consent
of the Board for decisions relating to the start-up

of new operations. These limits are not enforceable
against third parties, as the Chief Executive Officer
has the broadest powers to bind the company

in its dealings with third parties.

In his role as Chief Executive Officer, Michel Landel
is supported by an Executive Committee with

eleven members. The Committee includes the Chief
Operating Officers responsible for each of the Group’s
business units, together with the Group’s senior
executives in charge of Finance, Human Resources,
Communications and Sustainable Development,
Marketing and Strategic Planning. The Executive
Committee meets once a month, and is the linchpin
of the management structure. It is responsible not
only for discussing and developing strategies to be
recommended to the Board of Directors, but also for
monitoring implementation of these strategies once
they have been approved by the Board. The Executive
Committee tracks implementation of action plans,
monitors business unit performance, and assesses
the potential benefits and risks of growth opportunities.
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